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PART OF ea 


INDIAN —The great oil and manufacturing 
belt where everybody is working. 


THE Muncie STAR is delivered to 60 per cent 
of the homes in these seven counties. 


THE STAR is now delivered on 193 Rural Free Delivery Routes—173 inthis section. Six- 
ty-six additional routes will be established before September rst to make the service complete 
to every family in these seven counties. The guaranteed average circulation of THE MUNCIE 
STAR for one year is 24,000. 


THE STAR LEAGUE 


consisting of The Indianapolis Star, The Terre Haute Star and The 
Muncie Star, will cover this rich State thoroughly with a 
guaranteed circulation of 90,000 papers. Ask for rates. 


THE STAR LEAGUE, LOGAN & COLE, 


General Office, Special Representatives, 
INDIANAPOLIS, IND. Tribune Bulidings, New York and Chicago. 
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Rowell’s American News: spaper Directory = the circulation of American newspapers and 
tells it rt dg It exe the prese rao wre oa _ as for a series of years past, thus enab- 
ling the advertiser to determin othe robabl s fetere > 





We get a correct 
id.a of circulations 
from the American 
Newspaper Direct- | 


ory that cannot be | 





obtained from any | |: 
other publication.— 7 
Jos. H. Hannen, Adv. ) 
Agt. Southern Ry.. 
Washington, D. C. 


price of the American Newspaper Directory is $zo net cash, all transportation charges 


Th 
id, 
— GEO, P. ROWELL & CO., Publishers, 
ro Spruce St., New York. 
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Many an advertising man who sent through the mails, which 


considers himself fairly well 
schooled in the oddities of adver- 
tising has wondered what sort of 
“string” was attached to the puz- 
zle ads that appear in mail order 
papers of the cheaper kind. These 
puzzle ads are generally headed 


“Can You Solve This Diffi- 
cult Puzzle?” The puzzle itself 
takes various forms, ranging 


from a picture rebus to a miss- 
ing letter combination. Given the 
letters “L.NC.LN” for example, 
the reader is asked to supply the 
name of a President of the United 
States who held office during the 
Civil War. Invariably the puzzle 
is childishly simple, or appears so. 
The argument in such ads is us- 
wally verbose and flowery, stress 
being laid upon the rare opportun- 
ity now offered for the first time 
of earning a sum in gold by an in- 
significant amount of brainwork. 
Puzzle ads strike an astute person 
as being aimed at readers who are 
not versed in the world’s subtle 
ways. To some persons they even 
appear “crooked.” Yet advertisin 

of this description is printed month 
after month in publications freely 


would seem to be proof that its 
purpose is an honest one. Puzzle 
ads were originally invented by 
swindlers in the days when a large 
volume of mail order advertising 
was dishonest, but the postoffice 
authorities long ago suppressed 
swindling announcements. With a 
view to ascertaining just what pur- 
pose this class of advertising serv- 
ed, a PRINTERS’ INK reporter re- 
cently went to the address of a 
New York concern that offers $1,- 
ooo in gold to readers who will 
correctly solve a picture rebus. This 
address proved to be an office 
building. The name of the con- 
cern given in the ad was not listed 
in the directory of tenants in the 
corridor. When inquiry was made 
of the elevator man, however, he 
expressed no doubt, but stolidly 
took the reporter to the door of a 
prominent publishing firm that 
controls several mail order papers 
of large circulation. Inquiry for 
the firm mentioned in the ad made 
a little consternation, but present- 
ly the reporter was led into the 
manager’s office, and upon promise 
of secrecy concerning identity the 
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following information was given 
concerning this class of advertis- 
ing: 

“The puzzle ad plays an import- 
ant part in the life of popular mail 
order papers—that is, monthly 
publications which cost from twen- 
ty-five to fifty cents a year and 
have a home circulation running 
. into hundreds of thousands. Part 
of their circulation consists of sam- 
ple copies. The postoffice permits 
the publisher to mail as many 
sample copies monthly as _ he 
has subscribers. In the case of 
our own publications the propor- 
tion is two-thirds subscribers and 
one-third sample copies. .To se- 
cure the large number of subscrib- 
ers necessary for the great circu- 
lation that will make advertising 
profitable, it is necessary to have 
agents who will canvass for sub- 
scriptions, and the puzzle ad is 
nothing more or less than an ad- 
vertisement for these canvassers. 
The $1,000 in prizes are simply 
premiums for a certain number of 
subscribers, and the ad, while in 
no sense a fraud, is so worded 
that this is apparent when our sub- 
scription proposition is known. Tine 
plan is used by practically every 
publication of this class, and such 
ads appear in hundreds of papers 
throughout the country. The post- 
office department sanctions them, 
and they are perfectly legitimate. 
You will find, on reading any of 
our own ads, that they ask for no 
money. The name of the firm at- 
tached to this particular ad is one 
of a dozen or more names that we 
use for this purpose. These names 
are registered with the city author- 
ities, so that anybody really desir- 
ous of following up the name 
would find a responsible company 
behind it. The element of secrecy 
regarding these ads rises from the 
publishers’ dislike of having their 
circulation misunderstood. The 
quality of circulation is unques- 
tionably good. Some advertisers 
who use cheap mail order publica- 
tions have no objection to sample 
copy circulation, while others con- 
sider it better than that which goes 
to subscribers. For some purpose 
it is more desirable to reach read- 
ers to whom the paper is new 
rather than those who receive it 
month after month. Experienced 


mail order advertisers understanq 
the character of our circulation, 
but those of little experience are 
frightened when you mention sam- 
ple copies. So we keep our own 
counsel regarding this form of 
publicity. I do not believe yoy 
will find any publisher willing to 
talk about it over his own name, 
Some time ago, for example, the 
publishers of such papers under- 
took to show the postoffice depart- 
ment why they should have see. 
ond-class rates, and as an argu- 
ment held that the mail order pa- 
per pays its way through the post- 
office by creating a large volume 
of profitable first-class mail, in the 
form of business transactions be- 
tween advertisers and readers. In 
addition there is also a great vol- 
ume of merchandise mail, repre- 
senting goods bought by readers, 
When publishers were pressed for 
statistics of replies to advertising, 
however, they refused to give 
them. Few publishers or advertis- 
ers in this mail order field care 
to let the ‘other fellow’ know how 
much business they are doing. Each 
acquires his experience by paying 
for it, and it is valuable. The 
puzzle ad is a very effective form 
of publicity, as is evidenced by the 
extent to which it is utilized. We 
get thousands of replies, and hun- 
dreds of agents. It would be dif- 
ficult to secure so many thousands 
of subscribers without some such 
method, and if i: were prohibited 
by the postoffice department we 
would be forced to devise a simi- 
lar scheme. The postoffice has no 
objection, however, though in a 
few instances it has ruled against 
ads of this sort because they were 
worded in a way that violated the 
lottery law. As a by-product the 
puzzle ad also brings in names for 
the sample copy mailing list. These 
names are desirable because they 
are those of people who have 
shown a disposition to answer ad- 
vertisements. The sample copy 
circulation of the cheaper mail or- 
der papers is carefully selected, and 
for quality is in every way as de- 
sirable as that represented by sub- 
scriptions.” 
V—————— 

A LITTLE magazine advertising with a 

good “follow-up system” will frequently 


accomplish wonders.—The Mahin 
Method. 
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THIRTY-FIRST WEEK. 


In response to the weekly ad contest, now in its thirty-first 
week, fifty-four advertisements were received in time for report 
jin this issue of PrinTERS’ INK. The one reproduced below 
was deemed best of all submitted. It was sent in by W. P. 
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Bottolfson, advertising manager and manager of sales of the 
Bay State Milling Co., Winona, Minn., and it appeared in the 
Milwaukee Sentinel of July 5, 1903. A coupon as provided 
in the conditions which govern this contest was mailed to Mr. 
Bottolfson, who enjoys the unusual honor of having won three 
weekly awards in this competition. 
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THE JERSEY CENTRAL. 


As railroads go in these days of 
mergers, the Central Railroad of 
New Jersey is not a large system. 
Its entire right of way does not 
exceed five hundred miles. Its 
operations are confined to New 
Jersey and Eastern Pennsylvania, 
with an entrance into Baltimore 
and Washington over the B. & O. 
Few railroads, however, have so 
many opportunities for developing 
profitable passenger _ business. 
Carrying a large share of the daily 
travel between New York and 
Philadelphia, running eight swift 
trains daily between New York 
and Washington, reaching Lake- 
wood, Atlantic City and other Jer- 
sey winter resorts, operating the 
famous Sandy Hook Line steamers 
to Asbury Park, Monmouth Beach, 
Seabright, Point Pleasant and 
other haunts of the wealthy and 
the fashionable, touching Jersey 
suburban towns that make it the 
second in point of suburban busi- 
ness of all the roads running out of 
New York City—these are some of 
its natural advantages. The 
Royal Blue Line, with its “Royal 
Limited” to Washington, is known 
all over the world. The afternoon 
boat of the Sandy Hook Line that 
leaves Pier 8, North River, of a 
summer afternoon, carries bankers, 
brokers, railroad magnates and 
captains of industry to the value 
of a round billion dollars. If that 
steamer failed to make port on a 
summer Saturday the readjustment 
that must follow in business affairs 
might amount to a national panic. 
Some of the trains in the road’s 
suburban service are composed en- 
tirely of club and parlor cars and 
run twenty-four miles in twenty- 
five minutes. A short time ago 
the president of the United States 
Steel Corporation was a commuter 
on the Jersey Central. The road, 
to be brief, runs through regions 
that have given it a profitable pas- 
senger traffic despite active com- 
petition, and only within the past 
two years has its management ever 
condescended to seek new busi- 
ness through advertising. Until 
August, 1901, the Jersey Central’s 
policy regarding advertising was 
that of the tightly closed fist, and 
expenditures for newspaper space 


were so insignificant that it had 
long had the ill-will of every news- 
paper in its territory. There was 
not only a disposition to ayoid 
favorable mention of the road in 
any form, but when opportunities 
arose for the unfavorable publicity 
that comes to every railroad, the 
Jersey Central got heaping meas- 
ure. In the summer of 1901, how- 
ever, a new general passenger 
agent took charge—Mr. Chas. M, 
Burt, who came from the Boston 
& Maine, one of the best advertised 
railroads in New England. Mr, 
Walter H. Hayden came from the 
same road in the capacity of ad- 
vertising agent—the first official of 
this kind the Jersey Central had 
ever had. Their first work was a 
general overhauling of the road’s 
time tables and literature, which 
were cumbetsome. Instead of 
blanket sheet folders there were 
substituted neat suburban time 
tables that could be fitted into a 
passbook, while the general folders 
were illustrated and made attrac- 
tive. Then the newspapers were 
given attention. Advertising and 
courtesies, together with excur- 
sions over the road, helped to 
counteract the unfavorable senti- 
ment that had grown out of the 
old policy. The reaction was com- 
plete when all the Pennsylvania 
editors were brought to New York 
last summer and taken down the 
harbor on the Sandy Hook Line, 
with an excursion to Pennsylvania 
the week following for all the New 
Tersey newspaper men. To-day 
there are three hundred newspa- 
per offices throughout the two 
States where the Jersey Central is 
advertised by its loving friends. 
“The next improvement made by 
Mr. Burt was the establishment of 
our well-known ‘Every hour on 
the hour’ train service between 
New York and Philadelphia,” said 
Mr. Hayden. “This was the first 
definite feature that we advertised 
in a large way. The immense 
travel between the two cities con- 
vinced him that our share could 
be increased, while the idea o 
hourly trains leaving each city up- 
on the stroke of the clock served as 
a distinguishing point upon which 
to base advertising. Travelers 
need no time tables with such a 
schedule. The first advertising for 

















this new service was put out last 
fall in the shape of a series of 
mailing cards. These we sent at 
intervals of a week to 10,000 busi- 
ness men in lower New York 
whom we knew to be travelers— A 
drummers, shippers, merchants 
with interests in both cities and 
so forth, Addresses were made 
up from our own lists, as well as 
furnished by Boyd’s City Dispatch. 
These cards brought an immediate 
increase in traffic, and were follow- 
ed by large posters on the bill- 
poards in New York City. On 
the first of January we put a hand- 
some card in the elevated cars of 
Manhattan and Brooklyn, showing 
Father Knickerbocker handing a 
train to Quaker Philadelphia. This 
has become so well known that 
Mr. Opper recently used it in his 
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series. of cartoon ads in the Jour- 
nal. By special arrangement with 
the Hotel Reporter we received 
daily the names of all arrivals at 
leading New York hotels in ad- 
vance of publication. Mailing cards 
were sent to these guests so 
promptly that the man who had 
registered in the morning usually 
received after lunch a card inform- 
ing him that there were hourly 
trains to Philadelphia over the Jer- 
sey Central on the stroke of the 
clock. These cards eventually be- 
came a matter of comment with 
hotel clerks, making: our line the 
one that came to mind first in con- 
nection with the Quaker City. In 
this way they did good indirectly. 
Since the beginning of the year our 
Philadelphia passenger travel has 
increased fifty per cent. The ser- 





PRINTERS’ INK. - 


vice is also well advertised in the 
Quaker City, but the publicity at 
that end of the line is handled by 
the advertising agent of the Phila- 
Qe hia & Reading. Lakewood and 

tlantic City were also taken up 
last fall. In exploiting these re- 
sorts we have practically a local 
proposition—in fact, all our adver- 
tising is local, in a way, for we 
draw the greater portion of our 
general passenger business from 
Eastern New York, New England 
and some parts of Canada. For 
this reason we seldom use maga- 
zines, as their scope is too wide. 
Papers like Town Topics, Life, 
Town and Country and the Harper 
publications reach just the classes 
that we desire to talk to, and we 
supplement them with daily and 
weekly papers throughout New 


OnttheiHoun 


J) 


England—Boston, New Haven, 
Worcester, Hartford, New Bed- 
ford, Springfield and other places 
where there is a leisure class that 
patronizes high-class resorts. We 
believe in reading notices as 
against display, and most of our 
newspaper advertising takes this 
form. Mr. Burt instituted that 
method of advertising for the 
Boston & Maine with such success 
that it was naturally adopted when 
he came to the Jersey Central. 
Sometimes these reading notices 
take the form of news from At- 
lantic City or Lakewood. Some- 
thing is always going on there in 
the way of outdoor sports or so- 
cial functions, and the actual ad- 
vertising is confined to an invita- 
tion to send for our booklets. Many 
of these events are news of import- 
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ance sufficient to obtain free inser- 
tion, and we earn the appreciation 
of editors by sending them ac- 
counts that are not unduly colored 
with advertising. Our booklet on 
Lakewood was sent out to the ex- 
tent of 10,000 copies last winter, 
wholly in reply to requests receiv- 
ed from these readers, while 15,000 
copies of the Atlantic City booklet 
have circulated through the same 
medium. Requests for several hun- 
dred copies frequently follow the 
publication of a notice about some 
such such event as the Lakewood 
Horse Show. We have a special 
arrangement with hotel men at 
these resorts whereby we receive 
mames and addresses of persons 
who have contracted for accommo- 
dations. To these are sent time 
tables and special literature, with 
letters. The percentage of returns 
is good, for the matter reaches peo- 
ple who are planning vacations, 
and who will hardly disregard any- 
thing bearing upon their trip. Our 
Easter travel to Atlantic City was 
almost doubled this year by similar 
methods, handsome announcements 
being mailed sealed to a list of 
society people in New York and 
Brooklyn. In railroad advertising 
it pays to reach people when they 
are laying plans. The commonest 
folder has a hundred per cent more 
advertising value under such cir- 
cumstances than a costly booklet 
sent at an inopportune time of 
year. Our booklets on Lakewood 
and Atlantic City are intended to 
reach those who visit winter re- 
sorts. For the summer season we 
are now mailing ‘Sea and Shore,’ 
a brochure dealing with the many 
resorts along the Jersey ccast and 
in the mountains of Pennsylvania. 
With the first of the year we also 
took up the development of new 
suburban travel, beginning with a 
handsome booklet entitled ‘Within 
the Suburban Limits.’ This was 
rinted by the Mason Press, of 

yracuse, N. Y. I find it wisest 
to abandon the ordinary railroad 
printing house when something es- 
pecially fine is wanted, as the print- 
er who does work for a dozen rail- 
roads acquires a certain railroad 
style that is undesirable. It pays 
to get something a little out of the 
tut. This booklet describes every 
town and village in detail, giving 


rates, number of trains, general 
character, lists of real estate men 
and the like. In April we issued 
the first number at our monthly 
magazine, the Suburbanite, which 
is edited by Mr. John Irving 
Romer, formerly editor of Print. 
ERS’ INK. Though we have pub- 
lished only two numbers to date, 
this magazine has proved immense- 
ly popular and helpful. Many of 
the real estate men along our lines 
report business traced directly to 
its influence, while the New York 
Public Library has asked for suffi- 
cient copies to supply all its 
branches, people who visit the 
reading rooms having manifested 
an immediate interest in its infor- 
mation. Papers quote from it reg- 
ularly every month, and tue edition 
of 7,000 printed in May was ex- 
hausted. We mail it to people 
earning moderate salaries who can 
be interested in a suburban home. 
It is possible to reach this class by 
mailing to certain districts in 
Brooklyn and the West Side of 
New York. Names are taken from 
the city directory, and also fur- 
nished by Boyd’s Dispatch. The 
Suburbanite is an _ exceedingly 
handsome publication of thirty-two 
pages, containing articles upon 
suburban life, with descriptions 
and illustrations of our towns. We 
regularly employ a photographer, 
but find that by far the best pic- 
tures to be obtained come from 
amateur photographers living along 
the line. It is a paying thing to 
cultivate the amateur photograph- 
er, for he prduces an abundance of 
artistic and unique photos that can 
be used in railroad advertising. We 
believe in pictures, for they tell 
stories simply and vividly. Wordy 
descriptions are soon forgotten, 
but people remember pictures. They 
are not only useful in our own 
publications, but are in wide re- 
quest among editors. The _ illus- 
trated Saturday supplements of the 
New York evening papers are al- 
ways seeking good photos of re- 
sorts and rural places and are glad 
to give us credit for them. These 
we make a business of furnishing 
on request, and the publicity they 
bring is very desirable. Monthly 
magazines also use them. The 
picture side of railroad advertis- 
ing is well worth development—is 
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bound to be developed in the next 
few years if present indications 
count for anything. Our Sandy 
Hook steamers are an important 
part of the road’s equipment, but 
are so well patronized that we have 
hardly advertised them. State 
rooms and private parlors on these 
boats are often sold a year or two 
in advance, and the problem is not 
that of getting new travelers, but 
of handling the business we have 
already.” 


THE great periodicals in this 
country are devoted primarily to 
advertising. The paper is made 
editoriatly good to get circulation 
of nigh quality and of greatest ser- 
vice to the advertisers. Circula- 
tion is sought not for the profit on 
the subscription but to make an ad- 
vertising medium. The great func- 
tion of the periodical press is to 
convey information about and reit- 
erate the merits of taings salable. 
As sacrilegious as this may sound 
to some, it is not only true, but 
when looked at carefully enough is 
consistent with the higinest editor- 
ial dignity and independence.— 
The Harris Bulletin. 


BUSY CIRCULATION 


The present rate card of the 


Milwaukee Journal 


was established January, 1909, 
when the paid circulation of 
Tue JoukNAL was guaranteed 
to be 20,000 daily. 














1899 average 23,287 
1900 “ 24,330 
the 1901 “ 25,837 
1902 ‘“ 28,750 

Growth 1903 (May) 33,240 


Note 





Journav want ads are hustlers. 
One cent a word starts them 
working for you More people 
employ them than doall the other 
local evening papers combined. 





S.B. SMITH, C.D. BERTOLET, 
30 Tribune Bldg., 705-707 Boyce Bldg., 
NEW YORK. CHICAGO. 
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Sure Signs of Quality 


For the first six months of 1903 the 


Record- Herald 


printed one hundred and fifty-four 
thousand lines of financial adver- 
tising—twelve thousand more than 
its nearest competitor. 





For the same period the 


Record-Herald 


printed ninety-seven thousand lines 
of book advertising —twenty-five 
thousand more than its nearest 
competitor. The 


Record-Herald 


has the largest known morning 
and Sunday circulation in 
Chicago. 











THE MAIL AND 
EXPRESS, 


New York. 


The leading evening 
paper of the metropolis. 


There is no better daily 
evening advertising me- 
dium in the United States 


when both quantity and 
quality are considered. 


Advertising rates rea- 
sonable and invariable. 


THE MAIL AND 
EXPRESS, 


Broadway and Fulton Street, 
NEW YORK. 
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Largest Circulations 
IN NORTH ATLANTIC STATES. 





MONTANA 


COLORADO ANSAS 





AN EXAMINATION OF ROWELL’S AMERICAN NEWSPA- 
PER DIRECTORY FOR 1903 REVEALS THE 
FACTS STATED BELOW. 





MAINE. 

The Maine Farmer has a higher circu- 
lation rating than is accorded to any 
other weekly in Augen. 

The Vickery & Hill List has a higher 
circulation rating than is accorded to 
any re issued in Augusta 
or in the State of Maine. 

The News has a higher circulation 
rating than is accorded to any other 
daily in Bangor. 

_The Weekly Commercial has a higher 
circulation rating than is accorded to 
any other paper in Bangor or weekly in 
the State of Maine. 

The Independent and Enterprise has 
a higher circulation rating than is ac- 
corded to any other paper in Bath. 

The Weekly Journal has a higher cir- 
culation rating than is accorded to any 
other weekly in Biddeford. 

The Daily Journal has a higher cir- 
culation rating than is accorded to any 
other paper in Biddeford. 

The Sentinel has a higher circulation 
rating than is accorded to any other pa- 
per in Eastport. 

The American has a higher circulation 
rating than is accorded to any other pa- 
per in Ellsworth. 

he Six Town Times has a higher cir- 
culation rating than is accorded to any 
other paper in Freeport. 

The Evening Journal has a higher cir- 
culation rating than is accorded to any 
other daily in Lewiston. 

The Weekly Journat has a higher cir- 
‘culation rating than is accorded to any 
other paper in Lewiston. 


The Maine Siate Sunday School Star 
has a higher circulation rating than is 
accorded to any other paper in Oakland. 

The Maine Woods has a higher circu- 
lation rating than is accorded to any 
other paper in Phillips. 

The Evening Express has a higher cir- 
culation rating than is accorded to any 
other daily in Portland or in the State 
of Maine. 

The Transcript has a_ higher cir- 
culation rating than is accorded to any 
other weekly in Portland. 

The Welcome Guest has a higher cir- 
culation rating than is accorded to any 
other publication issued in Portland. 

The Courier-Gazette has a higher cir- 
culation rating than is accorded to any 
other paper in Rockland. . 

The Sawyer Trio has a higher circu- 
lation rating than is accorded to any 
other publication issued in Waterville. 


NEW HAMPSHIRE. 


The Independent Statesman has a 
higher circulation rating than is accorded 
to any other paper in Concord. 

The Dartmouth has a higher circula- 
tion rating than is accorded to any other 
paper in Hanover. 

The New Hampshire Sentinel has a 
higher circulation rating than is accord- 
ed _ to any other paper in Keene. 

_ The Democrat has a higher circula- 
tion rating than is accorded to any other 
paner in Laconia. 

The Coos Co. Democrat has a higher 
circulation rating than is accorded to 
any other paper in Lancaster. 
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The Courier has a higher circulation 

rating than is accorded to any other 

r in Littleton. ' 

he Mirror and Farmer has a higher 

circulation rating than is accorded to 

any other weekly in Manchester or in 
the State of New Hampshire. 

The Daily Unton has a higher circula- 
tion gating thes is accorded to any other 

per in Manchester, or in the State of 
New Hampshire. 

The Telegraph has a higher circulation 
rating than is accorded to any other 
daily in_ Nashua. 

The Daily Times has a higher circu- 
lation rating than is accorded to any 
other paper in Portsmouth. 

The Courier has a higher circulation 
rating than is accorded to any other 
paper in Rochester. 

VERMONT. 

The Evening Telegram has a higher 
circulation rating than is accorded to 
any other paper in Barre. 

The Vermont Phoenix has a higher 
circulation 5 | than %s accorded to any 
other paper in Brattleboro. 

The News has a higher circulation 
tating than is accorded to any other pa- 
per in Bristol. 

The Free Press has a higher circula- 


tion rating than is accorded to any other 
daily in Burlington or in the State of 
Vermont. 


The Free Press has a higher circula- 
tion rating than is accorded to any other 
weekly in Burlington or in the State of 
Vermont. 

The International has a higher circu- 
lation rating than is accorded to any 
other publication issued in Burlington 
or in the State of Vermont. 

The Vermont Issue nas a higher cir- 
culation rating than is accorded to any 
other publication issued in Jericho. 

The Register has a higher circulation 
rating than is accorded to any other 
paper in pee 
_The Argus and Patrtot has a higher 
circulation rating than s accorded to 
~ other weekly in Montpelier. 

he Evening Argus has a higher cir- 
culation rating than is accorded to any 
other weekly. in Montpelier. 
_ The Herald and News has a higher 
circulation rating than is accorded to 
| other paper in Randol 
he Evening News has a 


h. 
1 . higher circu- 
lation rating 


than is accorded to any 
other cay in Rutland. 

The eekly News has a higher cir- 
culation rating than is accorded to any 
other paper in Rutland. 

, The Vermonter has a_higher. circula- 
tion rating than is accorded to any other 
publication issued in St. Albans. 

The Republican has a higher circu- 
lation rating than is accorded to any 
other —— in St. Johnsbury. 

.The Deerfield Valley Times has a 
higher circulation rating than is accord- 
ed to any other paper in Wilmington. 
_The Vermont Standard has a higher 
circulation reting thes 1s accorded to any 
other paper in Woodstock. 

MASSACHUSETTS. 

The Worcester West Chronicle has a 
higher circulation rating than is accord- 
ed_to any other weekly in Athot. 

The Healthy Home has a higher cir- 
culation rating than is accorded to any 
other publication issued in Athol. 
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The Patriot has a higher circulation 
than is accorded to any other paper in 
Barnstable. 

The Citizen has a higher circulation 
rating than is accorded to any other 
paper in Beverly. 

he Globe has a higher circulation rat- 
ing than is accorded to any other dai 
in Boston or in the State of Massachu- 
setts. 

The Globe has a higher circulation 


rating than_is accorded to any other 
weekly in Boston or in the State of 
Massachusetts. 


The Cushman’s Couple has a pighes 
circulation rating than is accorded to 
any other publication issued in Boston 
or in the State of Massachusetts. 

The Observer and Keporter has a 
higher circulation rating than is accord- 
ed to any other paper in Braintree. 

The Times has a higher circulation 
rating than is accorded to any other pa- 
per in Brockton. 

The Tribune has a higher circulation 
eating than is accorded to any other 
weekly in Cambridge. 

The Gazette has a higher circulation 
rating than is accorded to any other pa- 
per in Chelsea. ‘ 

The Item has a higher circulation rat- 
ing than is accorded to any other paper 
in Clinton. , 

The Red Men’s Official Journal has 
a higher circulation rating than is ac- 
corded to any other paper in Danvers. 

The Sunshine has a higher circula- 
tion rating than is accorded to any other 
publication issued in Fall River. 

Le Globe has a higher circulation rat- 
ing than is accorded to any other week- 
ly in Fitchburg. q 

The Times and Cape Ann Advertiser 
has a higher circulation rating than is 
accorded to any other paper in Glou- 
cester. 

The Gazette and Courier has a higher 
circulation rating than is accorded to 
any other paper in Greenfield. | 

The Saturday Evening Criterion has 
a higher circulation rating than is ac- 
corded to any other weekly in Haver- 


hill. 

Evening Gazette has a higher cir- 
culation rating than is accorded to any 
other paper in Haverhill. 

La Presse has a higher circulation 
oes | than is accorded to any other 
weekly in Holyoke. 

The Evening Telegram has a higher 
circulation rating than is accorded to 
any other paper in Holyoke. 

The Sunday Sun has a higher circu- 
lation rating than is accorded to any 
other weekly in Lawrence. 

The Telegram has a higher circulation 
rating than is accorded to any other 
paper in Lawrence. 

The Sunday Telegram has a higher 
circulation rating than is accorded to 
“< other weekly in Lowell. 

he Daily Sun has a higher circula- 
tion rating than is accorded to any other 
paper in well. 

The Evening Item has a higher circu- 
lation rating than is accorded to any 
other paper in Lynn. 

The Weekly Enterprise has a higher 
circulation rating than is accorded to 
any other paper in Marlboro. 

The Gazette has a higher circulation 
rating than is accorded to any other 
paper in Milford. 
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The News has a higher circulation rat- 
ing than is accorded to any other paper 
in Newburyport. 

The Daily Transcript has a higher cir- 
culation rating than is accorded to any 
other paper in North Adams. 

The Daily Hampshire Gazette has a 
higher circulation rating than is accord- 
ed to any other paper in Northampton. 

The Berkshire Evening Eagle has a 
higher circulation rating than is accord- 
ed to any other daily in Pittsheld. 

The Berkshire Evening Eagle has a 
higher circulation rating than is accord- 
ed to any other paper in Pittsfield. 

The Old Colony Memorial has a high- 
er circulation rating than is accorded to 
any other paper in Plymouth. 

The Beacon has a higher circulation 
rating than is accorded to any other 
paper in Provincetown. 

The Free Press has a higher circula- 
tion rating than is accorded to any 
other paper in Rockland. 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other daily in Salem. 

The Little Folks has a higher circula- 
tion rating than is accorded to any other 
publication issued in Salem. 

The Evening News has a higher circu- 
lation rating than is accorded to any 
other paper in South Framingham. 

The Union has a higher circulation 
rating than is accorded to any other daily 
in Springfield. 

The New England Homestead has a 
higher circulation rating than is accord- 
ed to any other weekly in Springfield. 

The Farm and Home has a higher cir- 
culation than is accorded to any other 
publication issued in Springfield. 

The Item has a higher circulation rat- 
ing than is accorded to any other paper 
in Wakefield. 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other paper in Waltham. 

The Valley Echo has a higher circula- 
tion rating than is accorded to any other 
paper in Westfield. 

The Telegram has a higher circulation 
rating than is accorded to any other 
daily in Worcester. 

The Sunday Telegram has a higher 
circulation rating than is accorded to 
any other paper in Worcester. 


RHODE ISLAND. 


The News has a higher circulation rat- 
ing than is accorded to any other daily 
in Newport. 

The Mercury has a higher circulation 
rating than is accorded to any other 
weekly in Newport. 

The Evening Times has a higher cir- 
culation rating than is accorded to any 
other paper in Pawtucket. 

The Sunday Journal has a higher cir- 
culation rating than is accorded to any 
other weekly in Providence or in the 
State of Rhode Island. 

The Evening Bulletin has a higher 
circulation rating than is accorded to 
any other paper in Providence or in 
the State of Rhode Island. 

The Sun has a higher circulation rat- 
ing than is accorded to any other paper 
in Westerly. 
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The Evening Cali has a higher cirey- 
lation rating than is accorded to any 
other paper in Woonsocket. 

CONNECTICUT. 

The Evening Post has a higher circy. 
lation rating than is accorded to any 
other paper in Bridgeport. 

The Sunday Herald has a higher cir. 
culation rating than is accorded to any 
other weekly in Bridgeport. 

The Bulletin of the Pasteur Institute 
has a higher circulation rating than is 
accorded to any other publication issued 
in Danbury. 

The News has a_ higher 
rating than is accorded to 
paper in Greenwich. 

he Times has a higher circulation 
rating than is accorded to any other 
daily in Hartford, or In the State of 
Connecticut. 

The Catholic Transcript has a higher 
circulation rating than is accorded to 
any other paper in Hartford, or in the 
State of Connecticut. 

The Morning Record and Republican 
has a higher circulation rating than is 
accorded to any other paper in Meriden. 

The Sunday Union has a higher cir- 
culation rating than is accorded to any 
other weekly in New Haven. 

The Daily Union has a higher circu- 
lation rating than is accorded to any 
other paper in New Haven. 

The Day has a_ higher circulation 
rating than is accorded to any other pa- 
per in New London. 

he Evening Record has a higher cir- 
culation rating than is accorded to any 
other daily in Norwich. 

The Courier has a higher circulation 


circulation 
any other 


rating _than is. accorded to any other 
paper in Norwich. 
The Evening Sentinel has a_ higher 


circulation rating than is accorded to 
any other paper in South Norwalk. 
_The Poultry Standard has a higher 
circulation rating than is accorded to 
ony, other publication issued in Stam- 
‘ord. 

The Daily American has a higher cir- 
culation rating than is accorded to any 
other paper in Waterbury. 

The Daily Chronicte nas a higher cir- 
culation rating than is accorded to any 
other paper in Willimantic. 

The Litchfield Co. Leader has a high- 
er circulation rating than is accorded to 
any other weekly in Winsted. 

The Evening Citizen has a higher cir- 
culation rating than is accorded to any 
other paper in Winsted. 

NEW YORK. 

The Times-Union has a higher circu- 
lation rating than is accorded to any 
other daily in Albany. 

The Sunday Telegram has a higher 
circulation rating than is accorded to 
anv other paper in Albany. 

The Orleans Republican has a higher 
circulation rating than is accorded to 
any other paper in Albion. 

The Daily Recorder and Democrat 
has a higher circulation rating than is 
accorded to any other paper in Amster- 


am. 

The Wyoming Co. Herald has a higher 
circulation rating than is accorded to 
any other paper in Arcade. 

The Wyoming Co. Advocate has a 
higher circulation rating than is accord- 
ed to any other paper in Attica. 











The Genesee Valley Courier has a 
higher circulation rating than is accorded 
to any other paper in Avon. | ‘ 

The Signal has a higher circulation 
rating than is accorded to any other 
weekly in Babylon. 

The Arcanum Home Journal has a 
higher circulation rating than is accorded 
to any other publication issued in Baby- 


n. 
The Gazette and Farmers’ Journal has 
a higher circulation rating than is ac- 
corded to any other paper in Baldwins- 
ville. 

The News has a higher circulation rat- 
ing than is accorded to any other paper 
in Batavia. 

The Democratic Leader has a higher 
circulation rating than is accorded to 
any other weekly in Binghamton. 

The Evening Herald has a higher cir- 
culation rating than is accorded to any 
other paper in Binghamton. 

The Herald and Adirondack Tourist 
has a higher circulation rating than is 
Seporded to any other paper in Boon- 
ville. 

The Sunday Courier has a higher cir- 
culation rating than is accorded to any 
other weekly in Buffalo. 

The Evening News has a higher circu- 
lation rating than is accorded to any 
other paper in Buffalo. 

The Hay Trade Journal has a higher 
circulation rating than is accorded to 
any other paper in Canajoharie. 

The Times-Republican has a higher 
circulation rating than is accorded to 
any other paper in Canisteo. 

he St. Lawrence Plaindealer has a 
higher circulation rating than is ac- 
corded to any other paper in Canton. 

he Tribune has a higher circulation 
rating than is accorded to any other pa- 
per in Carthage. 

The Recorder has a higher circulation 
tating than is accorded to any other pa- 
per in Catskill. 

The Courier has a higher circulation 
rating than is accorded to any other 
paper in Chatham. 

The Index has a higher circulation 
rating than is accorded to any other pa- 
per in Cobleskill. 

The Evening Dispatch has a higher 
circulation rating than is accorded to 
omy. other paper in Cohoes. 

he Otsego Farmer has a higher cir- 
culation rating than is accorded to any 
other paper in Cooperstown. 

The Evening Leader and Democrat has 
a higher circulation rating than is ac- 
corded to any other paper in Corning. 

The Practical Temperance has a high- 
er circulation rating than is accorded to 
any other publication issued in Corn- 
wall-on-Hudson. 

The Democrat has a higher circulation 
mee than is accorded to any other 
weekly in Cortland. 
.The Semi-Weekly Standard has a 
higher circulation rating than is accord- 
ed to any other paper in Cortland. 

The Union has a higher circulation 
rating than is accorded to any other 
paper in Coxsackie. 

he Advertiser has a higher circu- 
lation rating than is accorded to any 
other weekly in Dansville. 

The Normal Instructor has a higher 
circulation rating than is accorded to 
any other publication issued in Dans- 
ville. 
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The Cattaraugus Press has a higher 
circulation rating than is accorded to 
any other paper in Delevan. 

he Delaware Express has a higher 
circulation rating than is accorded to 
— other weekly in Delhi. . 

“he Journal has a higher circulation 
rating than is accorded to any other 
paper in Deposit. 

The Evening Observer has a higher 
circulation rating than is accorded to 
any other daily in Dunkir 

The Grape Belt has a higher circula- 
tion than is accorded to any other pa- 
per in Dunkirk. 

The Philistine has a higher circulation 
rating than is accorded to any other 
publication issued in East Aurora. 

The Evening Star has a higher circu- 
lation rating than is accorded to any 
other daily in Elmira. 

The Telegram has a higher circulation 
rating than is accorded to any other pa- 
per in Elmira. 

The Monroe Co. Mail has a higher cir- 
culation rating than is accorded to any 
other paper in Fairport. 

The Farmers’ Institute Bulletin has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Fayetteville. 

The Mayflower has a higher circula- 
tion rgting than is accorded to any other 
publication issued in Floral Park. 

The Standard has a higher circulation 
rating than is accorded to any other pa- 
per in Fort Plain. 

The Observer has a higher circulation 
rating than is accorded to any other 
paper in Fulton. 

The Livingston Democrat has a higher 
circulation rating than is accorded to 
any other paper in Geneseo. 

The Star has a higher circulation rat- 
ing than is accorded to any other weekly 
in Glens Falls. 

The Daily Leader has a higher circu- 
lation rating than is accorded to any 
other paper in Gloversville. 

The Republican Watcnman has a high- 
er circulation rating than is accorded to 
any other paper in Greenport, 

he Erie Co. Independent has a high- 
er circulation rating than is accorded to 
any other paper in Hamburg. 

he Hoosick Valley Democrat has a 
higher circulation rating than is accord- 
ed to any other paper in Hoosick Falls. 

The Tribune has a higher circulation 
rating than is accorded to anv other 
weekly in Hornellsville. 

The Evening Tribune has a higher cir- 
culation rating than is accorded to any 
other paper in Hornellsville. 

The Citizen has a higher circulation 
Tfating than is accorded to any other 
paper in Ilion. 

The Cosmopolitan has a higher circu- 
lation rating than is accorded to any 
other publication issued in Irvington. 

_ The Daily News has a higher circula- 
tion rating than is accorded to any other 
paper in Ithaca. 

The Morning Post has a higher circu- 
lation rating than is accorded to any 
other daily in Jamestown. 

, The Vart Land has a higher circula- 
tion rating than_is accorded to any 
other weekly in Jamestown. 

_ The Semi-Weekly Journal has a higher 
circulation rating than is accorded to 
any other paper in Jamestown. 
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The American Fancier has a higher 
circulation rating than is accorded to 
any other weekly in Johnstown. i 

The Daily Republican has a higher cir- 
culation rating than is accorded to any 
other paper in Johnstown. ‘ 

The Daily reeman has a higher cir- 
culation rating than is accorded to any 
other paper in Kingston. 

The Enterprise has a higher circula- 
tion rating than is accorded to any 
other paper in Lancaster. : : 

The Gazette has a higher circulation 
rating than is accorded to any other 
paper in Leroy. : 

The Herkimer Co. News has a higher 
circulation rating than is accorded to 
any other paper in Little Falls. 

The Woman’s Temperance Work has 
a higher circulation rating than is ac- 
corded to any other publication issued 
in Lockport. 4 

The Journal and Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Lowville. 

The Wayne Democratic Press has a 
higher circulation rating than is accord- 
ed to any other paper in Lyons. 

The Forum has a higher circulation 
rating than is accorded to any other pa- 
per in Malone. 

The Paragraph has a_ higher circula- 
tion rating than is accorded to any other 
paper in amaroneck. 

The Gazette has a higher circulation 
rating than is accorded to any other pa- 
per in Middleburg. 

The Daily Times has a higher cir- 
culation rating than is accorded to any 
other paper in Middletown. 

The Teachers’ Gazette has a higher 
circulation rating than is accorded to 
any other publication issued in Milford. 

The Picket Line Post has a higher cir- 
culation rating than is accorded to any 
other paper in Mount Morris. 

The Record has a higher circulation 
cating than is accorded to any other 
weekly in Mount Vernon. 

The News has a higher circulation 
rating than is accorded to any other pa- 
per in Naples. 

The Union has a higher circulation 
rating than is accorded to any other 
paper in Newark. 

The News has a higher circulation 
rafing than is accorded to any other pa- 
per in Newburg. 

The Paragraph has a higher circula- 
tion rating than is accorded to any other 
paper in New Rochelle. 

The Evening Telegram has a higher 
circulation rating than is accorded to any 
other daily in New York City or in the 
State of New York. 

Collier’s Weekly has a higher circu- 
lation rating than is accorded to any 
other weckly in New York City or in 
the State of New York. 

The Delineator has a higher circula- 
tion rating than is accorded to any other 
publication issued in New York City or 
in the State of New York. 

The Eagle has a higher circulation 
rating than is accorded to any other 
daily in the Borough of froativn. 

The Eagle has a higher circulation 
rating than is accorded to any other 
weekly in the Borough of Brooklyn. 

The Rockaway News has a higher cir- 
culation rating than is accorded to any 
other paper in the Borough of Queens. 
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The Journal has a piper circulation 
pineer than is accorded to any other 
weekly in Niagara Falls. 

The Law Notes has a higher circula- 
tion rating than is gosecded to any 
other paper in Northport. 

The Mount Pleasant News has a high- 
er circulation rating than is accorded to 
any other paper in North Tarrytown, 

he Evening Star has a higher circy. 
lation rating than is accorded to any 
other paper in Nyack. 

The Advance and St. Lawrence Dem. 
ocrat has a higher circulation rating 
than is accorded to any other paper in 
Ogdensburg. 

The 7smes has a higher circulatton 
rating than is accorded to any other 
om in Olean. 

The Ledger has a higher circulation 
rating than is accorded to any other pa- 
per in Olean. 

The Democratic Unton nas a higher 
circulation rating than is accorded to 
ony other paper in Oneida. 

he Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Oneonta. 

The Democratic kegtster has a higher 
circulation rating than is accorded to 
ony, other paper in Ossining. 

The Gazette has a higher circulation 
tating than is accorded ot any other pa- 
per in Owego. 

The Times has a higher 
tating than is accorded to 
popes in Oxford. 

he Advance has a higher 
rating than is accorded to 
paper in Patchogue. 

The Yates Co. chronicle has a higher 
circulation than is accorded to any other 
paper in Penn Yan. 

The Herald-News has a higher circu- 
lation rating than is accorded to any 
other paper in Perry. 

_ The Press has a higher circulation rat- 
ing than is accorded to any otner daily 
in Plattsburg. 

The Sentinel and Clinton Co. Farm- 
er has a higher circulation rating than 
is accorded to any other weelly in 
Plattsburg. 
_ The Item has a higher circulation rat- 
ing than is accorded to any other paper 
in Port Chester. 

_ The Echo has a higher circulation rat- 
ing than is accorded to any other paper 
in Port Jefferson. 

_The Evening Gazette has a higher 
circulation rating than is accorded to 
anv other daily in Port Jervis. 

The Courier and Freeman has a high- 
er circulation rating than is accorded to 
any other paper in Potsdam. 

The Evening Star has a higher circu- 
lation rating than is accorded to any 
other daily in Poughkeepsie. 

The Sunday Courier has a higher clr- 
culation rating than is accorded to any 
other paper in Poughkeepsie. 

The Register and Courant has a high- 
er circulation rating than is accorded to 
any other paper in Randolph. 

The Rensselaer Co. Herald has a high- 
er circulation rating than is accorded to 
any other paner in Rensselaer. 

The Democrat and Chronicle has a 
higher circulation rating than is accord- 
ed to any other daily in Rochester. 

_The Democrat and Chronicle has a 
higher circulation rating than is accord- 
ed to any other weekly in Rochester. 


circulation 
any other 


circulation 
any other 











Green’s Fruit Grower has a higher 
circulation rating than 1s accorded to 
any other publication issued in Rochest- 


er. 

The Semt-Weekly Sentinel has a high- 
er circulation rating than is accorded to 
any other paper in Kome. _ 

The Cattaraugus Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Salamanca. 

The Axiom has a higher circulation 
rating than is accorded to any other 
paper in Salem. 

fhe Saratoga Eagle has a higher cir- 
culation rating than is accorded to any 
other weekly in Saratoga Springs. 

The Daily Saratogian has a higher cir- 
culation rating than is accorded to any 
other vepes in Saratoga Springs. 

The Daily Gazette has a higher circu- 
lation rating than is accorded to any 
other paper in Schenectady. 

he Courier-Journal has a hicher cir- 
culation rating than is accorded to any 
other paper in Seneca Falls. 

The This and That has a higher cir- 
culation rating than is accorded to any 
other paper in Sidney. 

The Special Crops has a higher circu- 
lation rating than is accorded to any 
other publication issued in Skaneateles. 

The Record has a higher circulation 
rating than is accorded to any other 
paper in Sodus. 

he Journal and Herald has a higher 
circulation ati: than is accorded to 
mm, other paper in Springville. 

he Recorder has a higher circula- 
tion rating than is accorded to any 
other paper in Stamford. 

The Sunday Herald has a higher cir- 
cnlation rating than is accorded to any 
other weekly in Syracuse. 

The Evening Herald has a higher cir- 
culation rating than is accorded to any 
other paper in Syracuse. 

The Northern Budget has a higher 


circulation rating than is accorded to 
any, other weekly in Troy. | 
he Daily Times has a higher circu- 


lation rating than is accorded to any 
other paper in Troy. 

The Press has a higher circulation 
rating than is accorded to any other 
daily in Utica. 

The Saturday Globe has a higher cir- 
culation rating than is accorded to any 
other paper in Utica. 

The Citizen has a higher circulation 
rating than is accorded to any other 
paper in Walden. 

The Reporter has a higher circulation 
raitng than is accorded to any other pa- 
per in Walton. 

The Western New Yorker has a high- 
er circulation rating than is accorded 
to any other paper in Warsaw. 

_ The Advertiser has a_ higher circula- 
tion oeing fae is accorded to any other 
paper in arwick. 

he Observer and Democrat has a 
higher circulation rating than is accord- 
ed to 7 other paper in Waterloo. 

The Herald has a higher circulation 
pao than is accorded to any other 
weekly in Waterloo. 

The Daily Times has a higher circu- 
lation rating than is accorded to any 
other paper in Watertown. 

The Semi-Weekly Alleghany Co. Re- 
porter has a higher circulation rating 
than is accorded to any other paper 
in Wellsville. 
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The Chronicle has a higher circulation 
rating than is accorded to any other 
vaper in Whitehall. : 

he Lake Shore News has a higher 
circulation rating than is accorded to 
any other paper in Wolcott. 

The Home Journal and News has a 
higher circulation rating than is accord- 
on to any other weekly in Yonkers. 

N RSEY. 

The Journai has a higher circulation 
than is accorded to any other weekly in 
Asbury Par : 

The Daily Press has a higher circula- 


tion rating than is accorded to any other 
paper in Asbury Park. 

he Press has a higher circulation 
rating than is accordea to any other 
paper in,Atlantic City. 

he Times has a higher circulation 
rating than is accorded to any other 
paper in Bayonne. 

he Press has a higher circulation 


rating than is accorded to any other pa- 
per in Blairstown. : 

he Dollar News has a higher circu- 
lation rating than is accorded to any 
other weekly in Bridgeton. 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other paper in Bridgeton. : 

The New Jersey Junior American Me- 
chanic has a higher circulation rating 
than is accorded to any other publica- 
tion issued in Burlington. : 

The Post-Telegram has a higher circu- 
lation rating than is accorded to any 
other paper in Camden. 

The ave has a higher circulation 
rating than is _atecorded to any other 
paper in Cape May. 

fhe Index has a higher circulation 
rating than is accorded to any other pa- 
per in ver. 

The Journal has a nigher circulation 
rating than is accorded to any other pa 
per in Elizabeth. 


The Press has a higher circulation 
pee + than is accorded to any other 
weekly in Englewood. 


The Bird Lore has a higher circulation 
rating than is accorded to any other 
publication issued in Englewood. 

he Transcript has a higher circu- 
lation rating than is accorded to any 
other paper in Freehold. 

The Republican has a higher circu- 
lation rating than is accorded to any 
ether paper in Hackensack. 

The Gazette has a higher circulation 
rating than is accorded to any other pa- 
per in Hackettstown. 

The Farm, Garden and Poultry has a 
higher circulation rating than is ac- 
corded to any other publication issued 
in Hammonton. 

The Observer has a higher circulation 
rating than is accorded to any other 
paper in Hoboken. 

The Evening Journal has a higher cir- 
culation rating than is accorded to any 
other paper in Jersey City. 

_ The Enterprise has a_ higher circula- 
tion rating than is accorded to any other 
paper in Keyport. 

The Weekly Record has a higher cir- 
culation rating than is accorded to any 
other paper in Long Branch. 

The i egy and Daily 
has a hig! 
ae to any other paper in 
ville. 


Reporter 
er circulation rating than is 
Miil- 
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The Record has a higher circulation 
rating than is accorded to any other pa- 
per in Morristown. ; 

The Sunday Call has a higher circu- 
lation rating than is accorded to any 
other weekly in Newark or in the State 
ef New Jersey. i ; 

The Evening News has a higher circu- 
lation rating than is accorded to any 
other paper in Newark or daily in the 
State of New Jersey. 

The Daily Home has a higher circula- 
tion rating than is accorded to any 
other paper in New Brunswick. ; 

The Sussex Register has a higher cir- 
culation rating than is accorded to any 
other paper in Newton. ’ 

The Times has a higher circulation 
rating than is accorded to any ether pa- 
per in Ocean Grove. 

The Chronicle has a higher circulation 
rating than is accorded to any other 
paper in Orange. 

The Foresters’ Magazine has a higher 
circulation rating than is accorded to 
any other publication issued in Park- 


ridge. 

The City Record has a higher circula- 
tion rating than is accorded to any 
other weekly in Passaic. f 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Passaic. 

The Morning Call has a higher circu- 
lation rating than is accorded to any 
other paper in Paterson. 

The Weekly Republican has a higher 
circulation rating than is accorded to 
any other paper in Perth Amboy. 

The Sabbath Recorder has a higher 
circulation rating than is accorded to 
7. other weekly in Plainfield. | 

he Press has a higher circulation rat- 
ing than is accorded to any other paper 
in Plainfield. 

he Young America has a higher cir- 
culation rating than is accorded to any 
other publication issued in Pleasantville. 

The Alumni Weekly has a higher cir- 
culation rating than is accorded to any 
other paper in Princeton. 

he Union Democrat has a higher 
circulation rating than is accorded to 
= other paper in Rahway. 

he Register has a higher circulation 
rating than is accorded to any other pa- 
per in Redbank. 

The American has a higher circula- 
tion rating than is accorded to any other 
paper in Rutherford. 

he South Jerseyman has a higher cir- 
culation rating than is accorded to any 
other paper in Salem. 

The Record has a higher circulation 
rating than is accorded to any other 
paper in Summit. 

The Times has a higher circulation 
rating than is accorded to any other 
daily in Trenton. 

The Sunday Advertiser has a higher 
circulation rating than is accorded to 
any other paper in Trenton. 

The Evening Journal has a higher cir- 
culation rting than is accorded to any 
other paper in Vineland. 

The Star has a higher circulation rat- 
ing than is accorded to any other paper 
in Washintgon. 

The Weehawken Evening Hours has 
a higher circulation rating than is ac- 
corded to any other publication issued 
in the State of New Jersey. 


circulaion rating than is _ accorde 
any other paper in Westfield. 

The Constitution ana Karmers’ and 
Mechanics’ Advertiser has a higher cir- 
culation rating than is accorded to any 
other paper in Woodbury. 

The Monitor-Regtster has a higher cir- 
culation rating than is accorded to any 
other paper in Woodstown. 

PENNSYLVANIA. 

The Welt-Bote has a higher circulation 
rating than is accorded to any other 
weekly in Allentown. 

The Leader has a higher circulation 
rating than is accorded to any other 
paper in Allentown. ; 

The Deutscher Volksfuehrer has a 
higher circulation rating than is accord- 
ed to any other weekly in Altoona, 

he Mirror has a higher circulation 
rating than is accorded to any other 
paper in Altoona, 

The Record has a higher circulation 
rating than is accorded to any other 
paper in Ashland. 

he Slate has a higher circulation 
rating than is accorded to any other 
publication issued in Bangor. 

The Review has a higher circulation 
rating than is accorded to any other 
ae in Beaver Falls. 

he Snyder Co. Heratd has a higher 
circulation rating than is accorded to 
~ other weekly in Beaver Springs. 


The Union Co. Standard has a higher 
to 


he American Business Journal has a, 


higher circulation rating than is accord- 
ed to any other publication issued in 
Beaver Springs. 

The Centre Democrat has a_ higher 
circulation rating than is accorded to 
any other paper in Bellefonte. 

The Moravian has a higher circulation 
rating than is accorded to any other pa- 
per in Bethlehem. : 

he Democratic Sentinel has a higher 
circulation rating than is accorded to 
~ other paper in Bloomsburg. 

he Evening Herald has a higher cir- 
culation rating than is accorded to any 
other paper in. Braddock. 

The Era has a higher circulation rat- 
ing than is accorded to any other week- 
ly in Bradford. 

The Bucks Co. Gazette has a higher 
circulation rating than is accorded to 
~ other paper in Bristol. 

he Monitor has a higher circulation 
rating than is accorded to any other pa- 
per in Brownsville. 

The Eagle has a higher circulation 
rating than is accorded to any other 
paper in Butler. 

the Weekly Notes has a higher circu- 
lation rating than is accorded to any 
other paper in Canonsburg. 

he Evening Leader has a higher cir- 
culation rating than is accorded to any 
other paper in Carbendale. 

_The Evening Sentinel has a higher 
circulation rating than is accorded to 
any other daily in Carlisle. 
_ The Journal of the Association of Mil- 
itary Surgeons of the United States has 
a higher circulation rating than is ac 
corded to any publication issued in 
Carlisle. 

_The Franklin Repository has a higher 
circulation rating than is accorded to 
any other daily in Chambersburg. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other weekly in Chester, 
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The Times has a higher circulation 
rating than is accorded to any other 


r in Chester. ” 2 
Phe Republican has a higher circula- 
tion rating than is accorded to any 
other paper in Clearfield. ; 

The Preacher's Helper has a higher 
circulation rating than is accorded to 
any other publication tssued in Cleona. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Columbia. 4 k 

The Weekly Courier has a higher cir- 
culation rating than is accorded to any 
other paper in Connellsville. . 

The Intelligencer has a higher circu- 
lation rating than is accorded to any 
other daily in Doylestown. 

The Bucks Co. Intelligencer has a 
higher circulation rating than is ac- 
corded to any other weekly in Doyles- 
town. ; 

The Courier has a higher circulation 
rating than is accorded to any other 
daily in Dubois. , ‘ 

The Weekly Searchlight has a higher 
circulation rating than is accorded to 
any other paper in Dubois. t 

The Sullivan Review has « higher cir- 
culation rating than is atcorded to any 
other paper in Dushore. ; 

The Free Press has a higher circula- 
tion rating than is accorded to any 
other daily in Easton. r y 

The Sunday Cali has a higher circu- 
lation rating than is accorded to any 
other weekly in Easton. : 

The Mountaineer Herald has a higher 
circulation rating than is accorded to 
any other paper in Ebensburg. 

The Sunshine Magazine and Educa- 
tional Independent has a higher circu- 
lation rating than is accorded to any 
other publication issued in Edinboro. 

The Eagle and Motor has a higher cir- 
culation rating than is accorded to any 
other paper in Ellwood City. 

The Review has a higher circulation 
rating than is accorded to any other pa- 
per in Ephrata. 

The Echo has a higher circulation 
tating than is accorded to any other 
weekly in Erie. 

The Times has a higher circulation 
rating than is accorded to any other pa- 
per in Erie. 

The Press has a higher circulation rat- 
ing than is accorded to any other pape: 
in Everett. 

The. Evening News has a higher cir- 
culation rating than is accorded to any 
other daily in Franklin. 

The Slovenska Pravda has a higher 
circulation rating than is accorded to 
any other paper in Freeland. 

The Compiler has a higher circulation 
rating than is accorded to any other pa- 
per in Gettysburg. 

The Tribune-Herald has a higher 
culation rating than is accorded to 
other weekly in Greensburg. 

The Daily Tribune has a higher 
culation rating than is accorded to 
other paper in Greensburg. 

The Lutheran World has a higher cir- 
culation rating than is accorded to any 
other weekly in Greenville. 

The Young Lutheran World has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Greenville. 


cir- 
any 
cir- 
any 
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The Weekly Record has a higher cir- 
culation rating than is accorded to any 
other paper in Hanover. : 

The Evangelical has a higher circula- 
tion rating than is accorded to any other 
weekly in paren. 

The Daily Star-lndependent has a 
higher circulation rating than is accord- 
ed to any other paper in Harrisbur 

The Journal has a higher circulation 
rating than is accorded to any other 
paper in Hatboro. ¢ 

he News-Messenger has a higher cir- 
culation rating than is accorded to any 
other paper in Homestead. 

_ The Wayne Co. Herald has a higher 
circulation rating than is accorded to any 
other weekly in Honesdale. 

_The Wayne Independent has a higher 
circulation rating than is accorded to 
oy other paper in Honesdale. 

he Indiana Co. Gazette has a higher 
circulation rating than is accorded to 
any other naper in Indiana. 

The Democrat has a higher circula- 
tion rating than is @&ccorded to any 
other daily in Johnstown. 

The Freie Presse has a higher circu- 
lation rating than is accorded to any 
other weekly in Johnstown. 

The Pennsylvania Workmen has a 
higher circulation rating than is ac- 
corded to any other publication issued 
in Johnstown. 

he Leader has a higher circulation 
rating than is accorded to any other pa- 
per in Kane. 

The Kennett News and Advertiser has 
a higher circulation rating than is ac- 
corded to any other paper in Kennett 
Square. 

The Free Press has a® higher circula- 
tion rating than is accorded to any other 
paper in Kittanning. 

The Journal has a higher circulation 
rating than is accorded to any other 
paper in Kutztown. 

The Pennsylvania School Journal has 
a higher circulation rating than is ac- 
corded to any other publication issued in 
Lancaster. 

The Evening Report has a higher cir- 
culation rating than is accorded to any 
other daily in Lebanon. 

The Brotherhood Star’ has a higher 
circulation rating than is accorded to 
any other publication sssued in Lebanon. 

The Saturday News has a higher ctr- 
culation rating than is accorded to any 
other paper in Lewisburg. 

The Gazette has a higher circulation 
rating than is accorded to any other pa- 
per in Lewistown. 

The Adams Co. Independent has a 
higher circulation rating than is accora- 
ed to any other paper in Littlestown. 

The Record has a higher circulation 
rating than is accorded to any other 
paper in McDonald. 

The Svenska Veckobladet has a high- 
er circulation rating than is accorded to 
any other weekly in McKeesport. 

The Record has a higher circulation 
tating than is accorded to any other 
daily in Mahanoy City. 

The Saule has a higher circulation 
rating than is accorded to any other pa- 
per in Mahanoy City. 

The Master Painter has a higher cir- 
culation rating than is accorded to any 
other publication issued in Malvern. 








The Farmers’ Friend and Grange Ad- 
vocate has a_ higher circulation rating 
than is accorded to any other paper in 
Mechanicsburg. : 

he Delaware Co. American has a 
higher circulation rating than is ac- 
corded to any other re in Media. 

The Dispatch and Republican has a 
higher circulation rating than is accorded 
to any other paper in Mercer. _ 

The Post has a higher circulation rat- 
ing than is accorded to any other paper 
in ey ey 4 . 

The Press has a higher circulation rat- 
ing than is accorded to any other paper 
in Middletown. 3 

The Rural Young People has a high- 
er circulation rating than is accorded to 
any other publication issued in Milton. 

The Democrat has a higher circulation 
rating than is accordéd to any other pa- 
per_in Montrose. . : 

The Evening Star has a higher circu- 
lation rating than is accorded to any 
other paper in seagat Carmel. | i 

The News has*a higher circulation 
than is accorded to any other paper in 
Mount Jewett. : : : 

The Perry Co. Times has a higher cir- 
culation rating than is accorded to any 
other paper in New Bloomfield. A 

The eekly Keystone has a higher 
circulation rating than is accorded to any 
other paper in New Kensington. 

The News has a higher circulation rat- 
ing than is accorded to any other paper 
in Newport. i : 
The Times has a higher circulation 
rating than is accorded to any other 
paper in Newville. : é 

he Daily Times has a higher circu- 
lation rating than is accorded to any 
other paper in Norristown. ‘ : 

Foye’s Queen has a higher circulation 
rating than is accorded to any other 
publication issued in Northeast. é 

The Svoboda has a higher circulation 
rating than is accorded to any other 
paper in Olyphant. . 

he Press has a higher circulation rat- 
ing than is accorded to any other weekly 
in Oxford. : 

The Blooded Stock has a higher circu- 
lation rating than is accorded to any 
other publication issued in Oxford. : 

The Peacemaker and Court of Arbi- 
tration has a higher circulation rating 
than is accorded to any other publication 
issued in Parkesburg. . 

The Inquirer has a higher circulation 
rating than is accorded to any other 
daily in Philadelphia or in the State of 
Pennsylvania. 

_The Saturday Evening Post has a 
higher circulation rating than is accorded 
to any other weekly in Philadelphia 
or in the State of Pennsylvania. 

The Ladies’ Home Journal has a high- 
er circulation rating than is accorded to 
any other publication issued in Philadel- 
phia or in the State of Pennsylvania. 
_ The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Phoenixville. 

The Sunday Press has a higher circu- 
lation rating than is accorded to any 
other weekly in Pittsburg. 

, The Daily Press has a higher circula- 
tion rating than is accorded to any other 
paper in ne. 

The Advocate has a higher circulation 
rating than any other weekly in Potts- 
town. 
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The News has a higher circulation rat. 
ing than is accorded to any other paper 
in Pottstown. : 

The Daily Republican has a higher cir. 
culation rating than is accorded to any 
other paper in Pottsville. 

The Spirit has a ~ gl circulation 
rating than is accorded to any other 
paper in Punxsutawney. 

The Free Press has a higher circu. 
lation rating than is accorded to any 
cther paper in ——— 

The Sunday Eagie has a higher cir. 
culation rating than is accorded to any 
other weekly in Reading. — 

The Daily Eagle has a higher circula- 
tion rating than is accorded to any other 
paper in Reading. 

he Times has a ~ 4 circulation 
rating than is accorded to any other 
daily in Scranton. 

The Scrantonian has a higher circu- 
lation aver | than is accorded to any 
other week in Scranton. 

The Herald has a ~ en circulation 
fating than is accorded to any other 
paper in Sharon. ‘ 

he Standard has a higher circulation 
rating than is accorded to any other pa- 
per in Somerset. 

The Star has a higher circulation rat- 
ing than is accorded to any other paper 
in South Bethlehem. ‘ 

The Advocate and Verdict has a high- 
er circulation rating than is accorded 
to any other paper in Steelton. 

he Monroe Democrat has a higher 
circulation rating than is accorded to any 
other paper in Stroudsburg. 
The Daily has a higher circulation 
rating than is accorded to any other 
daily in Sunbury. 

The American has a higher circulation 
rating than is accorded to any other 
weekly in Sunbury. 

The Register has a higher circulation 
rating than is accorded to any other pa 
per in Tamaqua. 

The Morning Herald has a higher cir- 
culation rating than Is accorded to any 
other ‘daily in Titusville. 

The Semi-Weekly Herald has a high- 
er circulation rating than is accorded to 
other daily in Titusville. 

The Reporter-Journal has a higher cir- 
culation rating than is accordea to any 
other paper in Towanda. 

The Register has a higher circulation 
rating than is accorded to any other pa- 
per in Troy. 

The Times has a higher circulation 
rating than is accorded to any other 
paper in Tyrone. ‘ 

The People’s Tribune has a higher cir- 
culation rating than is accorded to any 
other paper in Uniontown. 

The Mirror has a higher circulation 
rating than is accorded to any other 
daily in Warren. 

The Semi-Weekly Mirror has a high- 
er circulation rating than is accorded to 
anv other paper in Warren. 

The Reporter has a higher circulation 
rating than is accorded to any other pa- 
per in Washington. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Waynesburg. 

_ The Agitator has a higher circula- 
tion rating than is accorded to any 
other paper in Wellsboro. 











The Village Record has a higher cir- 
culation rating than is accorded to any 
other weekly in West Chester. 

The Local News has a higher circu- 
lation rating than is accorded to any 
other paper in West Chester. 

The Success with Flowers has a high- 
er circulation rating than is accorded to 
any other publication issued in West- 
grove. ; ; . 

The Times has a higher circulation 
rating than is accorded to any other pa- 
per in West Newton. . 

The Daily Record has a higher circu- 
lation rating than is accorded to any 
other paper in Wilkesbarre. 

The Sun has a higher circulation rat- 
ing than is accorded to any other daily 
in Williamsport. 


The Pennsylvania Grit has a higher g 


circulation rating than is accorded to 


any other paper in Williamsport. d 
The Daily Dispatch has a higher cir- 
culation rating than is accorded to any 


other paper in hance 

T the Convention 
A of the Association 
of American Advertis- 
ers, held on January 29 
and 30, 1902, at Del- 
monico’s, New York 
City, the following res- 
olution was passed un- 
animously : 





It is the sense of this convention 
that the labor expended and the 
statistics obtained by the publish- 
ers of the American Newspaper 
Directory, during the thirty four 
years of its existence, have been 
invaluable to advertisers. Al- 
though their definition of circula- 
tion is the number of copies print- 
ed, and not the more exhaustive 
and satisfactory definition recog- 
nized by this convention, which 
requires a knowledge of the net 
paid circulation and its distribu- 
tion, still it is believed that this 
Directory more than any other 
has kept before advertisers the 
fact that a correct knowledge of 
circulation is essential to the suc- 
cessful advertiser. 
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LARGEST CIRCULATIONS. 


An examination of Rewell’s American 
Newspaper Directory for 1903 re- 
veals the facts stated be.cw. 


COLORADO. 
_The Herald-Democrat has a_ higher 
circulation rating than is accorded to 
any other paper in Leadville. 


CONNECTICUT. 

The Evening Post has a higher circu- 
lation rating than is accorded to any 
other paper in Bridgeport. 

The Morning Record and Republican 
has a higher circulation rating than is 
accorded to any other paper in Meri- 
en. 


DISTRICT OF COLUMBIA. 
The Home Magazine has a higher cir- 
culation rating than is accorded to any 
other publication issued in Washington, 
or in the District of Columbia. 


The National Tribune has the highest 
circulation rating accorded any weekly 
in the District of Columbia. 

FLORIDA. 

The Weekly Tribune has a higher cir- 
culation rating than is accorded to any 
other weekly in_Tampa. 


The Morning Tribune has a higher 
circulation rating than 1s accorded to 
any other paper in Tampa. 

GEORGIA. 

The Atlanta Journal has the highest 
daily circulation rating south of Balti- 
more, St. Louis. 


The Daily Herald has a higher circu- 
lation rating than is accorded to any 
other paper in Augusta. 


The News has a_ higher circulation 
rating than is accorded to any other 
paper in Dawson. 











ILLINOIS. 
The News has a higher circulation 
rating than is accorded to any other 


daily in Champaign. 








“NO PLATES (WATERBURY 


REQUIRED.” 
DENTAL PARLORS.) 
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ROLL OF HONOR PRIZE COMPETITION, 





In April, 1903, PRINTERS’ INK 
inaugurated a new department 
called “A Roll of Honor.” It is 
published weekly in preferred po- 
sition and contains the names of 
publications whica furnish to the 
American Newspaper Directory a 
detailed circulation statement, duly 
signed and dated, so that advertis- 
ers may know by weight and meas- 
ure what they buy when they place 
a contract with the paper. Those 
publishers who are entitled to a 
place in a “Roll of Honor” are 
the .ones who believe in ‘nonest 
dealing, who believe that cold, 
hard business shrewdness does not 
exclude the highest ethics in deal- 
ing with their fellow-men: Hon- 
esty. 

+ + 

The “Roll: of Honor has such 
virtues, and such advantages for 
those who are entitled to a place 
in it, that it received from the start 
an unanimous indorsement from 
publishers, advertisers and special 
representatives. r 

* 


The “Roll of Honor” is a 
clfvice service for those who are 
entitled te it by reason of its al- 
most nominal expense. Another 
advantage is the fact that a pub- 
lisher entitled to a place in it may 
state for a month or a quarter just 
past how much his circulation ‘has 
gained during such a peridd. 

The specific conditions under 
which this may be done are simple 
and easy to comply with, viz.: 

Any publisher who is entitled to an 
announcement under the caption “A 
Roll of Honor” and desires to state 
therein what his average circulation for 
a month or quarter just passed has been, 
may do one he hands in a state- 
ment in detail, property signed and 
dated, covering the period, and made in 
accordance with the rules of the Amer- 
ican Newspaper Directory. Such _addi- 
tion to appear in italics, immediately 
following the Directory page reference 
number. Additional space occupied to 
he paid for at the regular rates, twenty 
cents per line. 

EXAMPLE: 
PENNSYLVANIA. 
Philadelphia, The Evenmg Bulletin, D. ex. 8. 
verage for 1902, sworn, 180,489 (864). Copies 
net paid. Average for ‘our months of 1903, 


2 i Ne ly Ei Reads 
In Philadel, a Near verybod the 
Bulletin.” y vy 


York, Dispatch, daily. Di h Publishing 
Co. 1902, ¥ 
Se Atszare tor 02, 7,801 hos) Average for 


This feature of the “Roll of 
Honor” does particularly appeal to 
prosperous and progressive pub- 
lishers because they could not pos- 
sibly acquaint advertisers wita 
these facts in any other way for 
the same expenditure of money, 
nor could they reach, without much 
clerical labor, such a large and: de- 
sirable number of advertisers every 
week in the year. Change of copy 
is always free of charge. 

These are some of the advan- 
tages, but there are many others, 
And to bring such conspicuously 
to the front, the following prize 
competition will open on July 29, 
1903, to all readers of the Little 
Schoolmaster : 

$100 will be paid for thearticle 
which is deemed the best in set. 
ting forth why every publisher 
entitled to a place in the ** Roll 
of Honor” should make use of 
the service, 


$50 will be paid for the second 
best article wanted as above. 


$25 will be paid for the third 
best article wanted as above. 


RULES WHICH GOVERN THE CONTEST. 
(1) The article must clearly set forth 
the terms of the “Roll of Honor” as 
described in that heading of the firstepage 
of the “Roll of Honor” published in 
every weekly issue of PRINTERS’ INK. 


(2) It must give sane reasons why the “ Roll 
of Honor”’ is a help to those papers entitled 
toaplace init, WW 

(3) The author of an article so writ- 
ten must have it published in some sort 
of a publication, either in a display ad- 
vertisement, or as an essay. 


(4) The space occupied by such an 
article must be equivalent to not less 
than five dollars’ worth of space in the 
publication in which it appeared. 





(5) A marked copy of the paper in 
which the article appeared must be mail- 
ed to the editor of Printers’ INK and 
also a clipping of the same must be sent 
under sealed letter postage marked “Roll 
of onor Contest,” care editor of 
PRINTERS’ INK. 


(6) As an acknowledgment and a 
nartial payment of such service, every 
contestant will receive a coupon good 
for a cash payment to one year’s sub- 
scription to Printers’ INK, 


(7) Every week the editor of Prrnr- 
ers’ INK will carefully weigh the merits 
of each contribution so received and 
choose from that number the one deem- 
ed the best submitted in that particular 
week. cxhmanamabeis 
(8) The article so chosen every week 
will be published in Printers’ Iwx. 
together with en poy of its author 
and the name and date of the i 
which it had insertion. oie 











(9) As a further recognition of such 
an article an additional coupon as de- 
scribed under rule No. 6 will be sent 
to the weekly prize winner and another 
coupon of the same class to the adver- 
tising manager of the paper in which the 
article appeared. 

(ro) After the competition has pro- 
gressed what is deemed a far enough 
period—at any rate not later than De- 
cember 9, 1903—it will be closed and 
among the whole number of the weekly 
prize awards the best three will be 
chosen and cash prizes awarded as al- 
ready stated above, viz.: $100 for the 
best article, $50 for the second best ar- 
ticle, $25 for the third best article. 

(11) Halftone pow of the three 
prize wifiners will also be published in 
the final account of this contest. 


(12) This contest is open to every- 
body. There is no limit to the number 
of articles one may submit as above stat: 
ed and no bar to the publications in 
which they are to be inserted. 


Every young man and woman 
interested in advertisi should 
take part,and among the staffs 
of the Ropers already members 
of the *“*Roll of Honor” there 
are probably many bright youn 
fellows who can write an excel- 
lent article and one that ma 
land one or two of the cas 
prizes to be paid about Christ- 
mas time. Strict compliance 
with these rules must be observ- 
ed, otherwise entries may fail of 
recognition. : 

An opportunity is hereby offered 
to bright men to obtain an amount 
and quality of publicity which 
monéy could not be easily made 
to buy. . . : 

Amateur adsmiths will not fail 
to note that the prize competition 
offers a rare opportunity to have 
tneir successful work passed 
upon, not only by the Little 
Schoolmaster in the Art of Ad- 
vertising, ‘but by all his pupiis ev- 
erywhere, and the class includes 
the successful advertisers of the 
civilized world. as 

Mere wordings and fine writing 
may have much less show than the 
rugged, ‘homely expression of the 
less literary talent. What is want- 
ing are true, strong, virile state- 
ments of facts. The principal fact 
to be emphasized is why a publish- 
er whose paper is entitled to a 
place in “the “Roll of Honor” 
should enlist in it and what the 
business and moral advantages are 
to bring the fact before the adver- 


tisers of the country through 
PRINTERS’ INK. 
For further information, if de- 


sired, address Editor of PRINTERS’ 
InK, 10 Spruce street, New York. 
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OPINIONS. é 
The new department, a “Roll of 
Honor,” appeals to me strongly. If 


utilized generally, as I have no doubt 
it will be by all publications of ‘“‘veri- 
fied circulation,” it will be an added in- 
centive to publications of unknown cir- 
culation to uncover.—W. Murphy, 
Pub. Minneapolis Daily, Sunday and 
Farmers’ Tribune, Minneapolis. 


“At the outset I recognized in the 
“Roll of Honor” a form of advertising 
that is not only inexpensive, but pecu- 
liarly effective for the papers that I rep- 
resent, while its value to advertisers is 
beyond question. Realizing its help in 
the work of a special agent, I immediate- 
ly wrote to all papers on my list urging 
the publishers to secure representation. 
As a result fifteen of them have made 
contracts.””-—E ‘atz, Special Agent, 
New York City. 


Mr. M. Lee_ Starke, who has offices 
in both New York and Chicago, ana 
whose present list consists of the Wash- 
ington Star, Baltimore News, Newark 
News, Indianapolis News, Montreat 
Star and Minneapolis Journal, said to a 
representative of the Little Schoolmast- 
er: “The advertiser who will use a pa- 
per that does not reveal its circulation 
is not wise. In my opinion the ‘Roll 
of Honor’ will very quickly become the 
handiest and most useful reference list 
for the average advertiser Three of my 
papers are already enrolled, and I have 
urged the other three to secure repre- 
sentation.” 


“We think so much of it here that 
if our papers were not willing to pay 
for space in the ‘ROll of Honor’ we 
would be glad to pay for it ourselves,” 
said Samuel E. Leith, of Leith & Stuart, 
150 Nassau street. “Our ublishers 
have been keen to see its value, how- 
ever. Three are already enrolled. Three 
others who sent statements too late for 
insertion in this year’s Directory find 
it a hardship to be excluded until next 
year.” Mr. W. C. Stuart of the same 
agency said: “It is the first list of the 
kind made up with good stable inte 
ment back of it. Other advertising pu 
lications have established similar de- 
partments, but the lists were of no prac- 
tical value. The idea of a ‘Roll of 
Honor,’ with the prestige of the American 
Newspaper Directory, which is unquestioned 
as an authority on circulation, will make it the 
standard guide for advertisers.”’ 


Henry Bright, of Bright & Verree, 
representing a list of twelve papers in 
both New Fork and Chicago, favors the 
“Roll of Honor.” “Four of my papers 
are now enrolled. The department cov- 
ers several points of quality not covered 
hy the American Newspaper Directory, 
but its chief usefulness is the opportuni- 
tv it accords honest publishers of stat- 
ing a growing circulation. The provr 
sion in the ‘ of Honor’ permitting 
a publisher with a figure rating to make 
a new statement for a quarter or montn 
just passed enables him to present his 
circulation to date. One of my papers 
has come to the front very rapidly the 
past year, and naturally derives great 
benefit from this provision.” 
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‘oOTE.—Advertisements under this caption are acc 
Ps to the 1903 issue of the American Newspaper 


ted from publishers who, 
irectory, have py tor 





that edition of the Directory a detailed cir 


ese are generally regarded = publishers who believe that an 


These 
to know what he pays his hard cas! 


y signed and dated, 
vertiser has a right 


The — figures denote the a issue for the word indicated. The light-faced 


number in brac 
tains the details of the publication’s characte 


ets denotes the page in the ‘ epeuens 


ewspaper Directory which con- 


Advertisements under this caption will also ‘be accepted from publications to which the 


American Newspaper Directory accords the sign ( 


@). the so-ca! led gold marks, denoting 





superior excellence in quality of cir 
tion, if entitled as above, cost 


ts under this classifica. 


t 20 cents per line under a YEARLY contract, $20.90 for a full 


year, 10 per cent discount if paid wholly in advance. 


ALABAMA. 
Birmingham, Birmingham News. Detty or 
erage for 1902, 18,488 (34); Jirst six months 
16,906 ; June, 1903, 19,585 ; guaranteed, 
Birmingham, Ledger. dy. Average for 1902, 
18,980 (34). Av. for June, 1903, 16,896, guarant'd. 
on mery, Advertiser. Advertiser Co, Av- 
circulation for 1902, guaranteed, daily 10,- 
(©), weekly 12,841, Sunday 14,6 25 (40). 


ARIZONA. 
Pheonix, Republican. Daily average for 19%, 
5,820 (47). Logan & Cole Special Agency, N. A 


CALIFORNIA. 
Morning Republican, daily. Average 
of 1902, ‘2,644 (67). E. Katz, Special Agent, N. Y. 
@akland, Tribune, daily. Average for 19(2, 
— (75). E. Katz, :, Special . Agent, eg York. 
an Francisco, Argonaut, week Ave’ 
torin 15,165 (81). E. Katz, Speci Y ayent, “. 
San Franciaco, Bulletin. R. A. Crothers. an. 
for 1902, daily 49,159, Sunday 47,802 (80). 
San Franelseo, Cail, d’y and S’y. J.D. Spreck- 
els. Av. for 1902, d y 60,885, 8’y 71,584 (80). 
COLORADO. 
Denver, Post, daily. Post Printing and Pub- 
lishing Co. Average for 1902, 82,171 (97). 


OOUNEOTIOUT. 


Times, daily. W.O.Burr. Average 
oon i002, re ite aw. ~ 


New Haven, Palladium, dail 4s ‘or 
1902, 5,500 (114). 'E. Katz, Catz, Special Agen wf 7 
w Haven, Union. Av. for ig y tie 881, 
s) S825 (114), E. Katz, Special Agent, N. a 
New London, Day, evg. 4 evg. Av. 1902, Si. cm. 
First four months 1903, 5,472. April, 03, 
Nerwich, Lamy my daily. Pe ritie a i> 
lishers. Average for 1902, 15). 
DISTRICT OF COLUMBIA. 


Washington Iv. Star, 
eieerege for t for 1902, nek, 7 48 748 oo as 


paper Co. 
National Tribune, week! weekly. McElroy & Sho pell. 
Average for 1902, 104,590 (123). ’ . 


FLORIDA. 
Jacksonville, Metropolis, dai! Ave for 
1902, 7,018 (128). EZ. Katz, . Katz, Speci “Agent, fo Ne 


Pensacola, Journal, daily daily, every yt ex- 
cept Monday. ‘Average for 190%, 2,441 (131). 
ILLINOIS. 


Cairo, Citizen, weekly. CitizenCo. Year end- 
ing Dec. -» 1902, no issue less th ess than 1,000 “ 


Chieago, Baker? Helper, r, monthly, 
Clissold” Average for 1904, for 1902, 4,050 (OO) am. * 
Chicago, Breeders’ Gazette, stock farm,week- 
ly. Sanders Pub. Co. Average for _~ 60,052 
(167). Average first 25 , 1903, 66,7, 


Ohi. . Grain Dealers Journal, s.. 
Dealers Journal. Av for 190: for 1902, 4416 ( OO) ue 
Chicago, Irrigation ion Age, monthly, D. H. An- 


derson. “Av Average for 1902, 14,166, (181). 





| sea Live Stock x hers Panny y., John 
ry verage f. 1 
he frat three menthe ha of 1008, 1 47,460, sat 
ai o, New Thought, m monte 
Ella Wheeler Wilcox. editor. Averng 
ing January, 1903, 29,289 {i8s) 
Thoug 


50c. a year, 
rage year end- 
Since January, 
at prints over 100,000 monthly. 

Record-Herald. Average for 1 
58,424, Sunday 171,816 (166). ge. 

0, Tribune, daily. 1 daily. Tribune Co. In 1902, 
yA COGS co, 

East St. Louis, Poultry Culture, mo. Poult 
Culture Pub. Co. Average 1902, 6,875 (192). Av 
erage first six months 1903, 14,833, 

INDIANA. 

Evansville, Journal-News. Av. for om $ 
11,910, S’y 11,608 (244). EZ. Katz, Sp. Agt., N. 

Goshe my Cookies Club, monthly. Average jon 
1902, 25,501 (247). A ‘persisten ent medium, as 

wives keep "y issue for daily reference. 

Munele, Star, d’y and 8’y._ 8’y. Star Pub. Co. mn 
ending Feb. 1903, d’y 21,468, S’y 16,585. (260), 

Prineeton, Clarion-News, daily. ia Seton Pub- 
lishing Co. Average for 1902, 1,820 (264). 
IOWA. 
awk-Eye, ~_ J. L. Waite. 
6,818 (ak) ¥- 

Dea Moines, ( ancien, Osteopath, yon 
ly. Still College. Average f for 1902, 9,666 (294 

Des Moines, News, Solty. Des Moines fone 
Co. Average for 1902, — Set aes 

Sheldon, Sun, d A. Carson. 
Average for 1902, ay. dee, Baa 2,544 (3) 

Shenandoah, Sentinel, tri-weekly. “anne 
Publishing Co.’ Average for 1902, 8,681 (323). 

Sieux City, Journal. ony. Perkin bros. 
Co. Average for 1902, 16,9 Over 19,000 


daily guaranteed for 1903. ap irst and best 
in ite wide fleld in the Northivest Hoel and bes 


KA AS. 
Atehison, Globe, daily. E. W. Howe. (334). 
os to prove 5,200 ats circulation Sor 1903, or 
receipt any advertising b 
Hutehinson, News, d’y and W’y, durii 
1902, no issue less ’ loos than 4 ie oy Tp. Katz, MY. 
jehita, le, d’y and w’y. Av. 1902, d’y 16,- 
781, Merits thik Beckwith, N.Y @ Chicago. 
KENTUCKY. 

o% leverport, Breckenrid; ts mt J. 
D. Babbage. Average for 19 for tooe, 2,248 Y 4 
on, Leader. Av. for pg = Ps 

8'y 4,008 (873). E. Katz, 84, N 
LOUISIANA. 
New Orleans, Louisiana Planter and Sugar 
Mfr, wy. In /902 uo issue less than 3,000 (387). 
MAINE. 
Augu Kennebec Journal, d’y and w 
Averare’ a. 1902, 4,719, ,t19, w'y 2,188 (01 “#8 > 


Bangor, Commercial. d’y a a? / and w’y. J 
Co. Average d’y for 1902 7, 1902 7,846, w’y ia 018 co: so), 


Lewiston, Evening Journal, dail 
for 1902, 6,640 (© @), weekly 15,255 (@ ) Gi). 


1903, New 


Cite 
— 


A Raney Py 


Le 
wy 2.8 
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Phillips, Maine Woods, J. W. Brack- Medical Brief, mo. J. Lawrence, 


ett. Average for 1902, 02, 5,416 lean). 


rtland, Evening Express Average for wm, 
“a 11,181, Sunday Telegram 7,6 666 (397) 
MABTLARD. 
Baltimore, Farmers’ and Planters’ Guid 
m'ly. Geo. O, Gover. Av. to Av. tor 108 18,827 (aus). 
Dolttmeve, , News, daily. ives fons News Pub- 
lishing Co verage 


MASSACHUSETTS. 
Evening Transcri Boston's 
ten table paper. Largest amon meant af ech doves 3 
Globe. 
Daily, 10 196,570. Kay Ay 276.296 96 (412-413) 
Ad soments @ in morning any and afternoon 
qlitions ference moun. 


Post, daily. Average oor 1902, 174,178 (413) 
Largest p. m. or a. m. sale in sale petonvemel 


, Record of Christian 
'g March March. 1903, 20.41 < ass). 


Pub- 


East Northfel 
mo. Av.for yr. en 


Lawrence, Telegram, dai 
lishing Uo. Average for 19uz, for ram, daily, | Te (428). 


Salem, Little Folics, mo desuis. 8. E. 
Cassino, Average for 190 2, or 1802, $8, 

Springfield, Good Housekeeping, mo. y 
for 1902, 108,906. C. RN ~~ ts ae. 4 

1903, 119,000, 8 guaran: 


pacar pe ‘aly 
Post Co. Average tor ‘soa, a 10, — 
MICHIGAN. 
oda” wos ay W.Grandon. Av. 
aft on ciate "Av. first 4 mths. in 1903, 3,550, 
Detroit, Times, daily. aily. Detroit Times Co. Av- 
erage fort isan RT. O5T (480). (450). 
Grand Rapids, Herald. ott, 
Conger. Average for 1902, or 1902, 20,1 6 (456). 
naw, Evening New: g News, daily. Average for 
}, 848 (473). First py months 1903, 10,412, 
MINNESOTA. 
ee oe Farmer’s mi twice-a-week. 
Murphy, pub. Av. for 1902, 74,714 (496). 
po Journal, dai aa Journal Print- 
ing Co. For 1902, 54,625 (49: 
Minneapolis, N. W. Agric sociculturist, 8.-mo. Feb., 
1903, 78,1 163 (498). 75,000 guar’d, 35c.agate line. 
Northwestern Miller, week weekly. Miller Publish- 
= Co. Average for 1902, 4,200 (© ©) (497). 
Migneape 4 Svenska Amerikanska Posten, 
ae wan J. Turnblad, publisher. Average 
for 192, 47,075 (4 _ eel 
Minneapelis, Tribune, dai dail My, 
publisher. Average for 1902, for 1902, 66,872 (496). 
Minneapolis, Tri w. a werphy, 
publisher. Paaverage for iW02, for 1902, & bane, Sunday. Wy. 
St. Paul, News, daily. B. B. D. peony a atl 
for 1902, 80,619 
Winona, 
age 1902, 8,20 


Eugene D. 


W, J. Murphy, 


Aver- 


blican and can and Herald, daily. 
Av’ mihs, 4,007. 


(512). ge past 6 mon 

MISSOURI. 
Joplin, Globe, - Average for 1902, 9,414 

(a). E Kate, Special’ Agent Agent. New : 


Kansas City, Journal, d'y and a, 
for 1902, daily 56,876, w 161, oo wa 


Kansas Ci: ba Ay implement Trade J’rn’l. 
Ay. at, B18 ‘AV. 5 MOS. 1908, 9,895. 

Kansas Ct orld, daily. World Publisb- 
ing Co. ,or. fort 1902, 62,978 (642). 

&t. Joneph, Medica! Herald, menth'y. Medica) 
Herald Co. Average for 1902, "7,475 ). 

att Joseph, 900 8. 7th St,. Western Fruit Grow 


=. Rver for 1902, 28,287 (557). Rate ssc. 
per line Circulation 30,000 copies 





St. ow 
A.M.,.M bv. . and pub. Av. tor Yoo; 88,058 (563). 


St. aad The Woman's Magazine. monte . 
Women =. Lewis Puv.Co. Proven a = 


tor 1908, 908,888. wel p proven aoorage 
» | Seale saree sane Ev pos 
. " one million es. 4 yh 
issue cir of an publ the world, 





MONTANA. 
ptte Inter-Mountain, daily. Inter-Moun 
Publishing Co. Average for "for 1902, meter 101 2. 


Publishing 
yin Jan- 


Helena, Record. 
Co. Average for 1908, en (674), 
uary ist to May 3/st, 1903, 10,209. 


NEBRASKA. 
Lincelna, Deutsch-Amerikan Farmer, weekly 
ere a year end. end, April 3%, 3, 146,554, 
Lincola, Fre 2 Presse, we weekly (590). Average 
Sor year adie “pri 30, "03, (4b 55. 
Omaha, News, daily. Daily News Pub’ 
Co. Average for 1902, 82,777 (504). ae 


NEW HAMPSHIRE. 


ehester. Howe, salt Herb. N. Davison. 


Ry 
Leith & ney hte Y Rep., 150 Nassau St. 


NEW JERSEY. 


Elmer, Times, weekly. 8. P. Foster. 
for 1902, 2,085, (616). 


Jersey A orate Journal, dail 
Journal Assoc Average for for 1902, 1 ty a 


New atin, Advertiser ’ Guide, mo. Stanley 
Day, publisher. Average for 1902, 5,041 (623). 


NEW YORK. 
bany, ‘ 
onan talk i toy (3; pree I Co. Av: 


“Albany, Ly Union, every eve Establ. 
1856. Average for 1 1902, 85,84 s) 


Binghamton, Evening Her Herald, daily. Eveni 
Herald Co. Average for 1902, toe 1908, 10,891 (és8). ” 


nats, Gomer, morning ; Enquirer, even- 
nners. Average for 1902, morn- 
~ 7 48,818, evening 80,401 (641). 


Elmira, Ev'g Star. Av. for 1902, 8,255 
Guaranteed by vit or personal invest ion. 
Leith & Stuart, N. Y. Rep., 150 Nassau St. 


Ithaca, News, daily. Ithaca Publishing Uo: 
Average oo 1 8,116 


th & Stuart, N. 


(500). 


Average 


il). 


oY Kep., 150 Nassau 4 
eh Npdacd on Av. a, .6.588 es) 


Guarant 
New York pel 
American Machinist, w’y, machine construc. 
(Also European ed.) Av. 1002, 18,561 @e (676). 


Amerikanische Schweizer Zeitung, w Swiss 
Pub. Co.,62 Trinity pl. Av. for 1902, 15.4 671). 
Automobile Magazine, mo month Automobile 
Press. Average for 1902’ 8,750 (686). 
Benziger’s Magazine, family monthly. _ 
ge Bros. Average for 1902, 479 « 





Caterer, goat. Caterer 7. Co, aioe 
Clubs, and 
ending 


lass Rest.). for year 
with a t, 1902, &, 3 bass Lil . 


Cheerful Moments, month! month! Willis 

Publishing Co. Average for Tove, So: 308,38 88 (687). 
Clipper, weekly. Frank Queen Pub. Co., Ltd. 

Average for se 26,844 (© ©) (673). ‘ 
Electrical Review, weekly. Electri 

Pub, Co, Average for 1902, 212 (oo) on. 


Engineering and Mining Journal, week! 
Est. Average 192. 10, + (@O) (674). % 


orward Association, Aver- 








Forward 
age for 1903, Si %os (667). 
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Police Chroniete, weekly. Poles Chronicle 
Pub. Co. Average for 1902, 8,650 (679). 


Printers’ Ink, week 7 A journal for advertis- 
ozs, GA0 per year. Rowell & Uo. Est. 
1888. Average tor ipo t! 18,987 (679). 


The Central Station, monthiy H. C, Cushing, 
dr. Av. — year ending May, i902, 3,488 (687). 


m Age, weekly, established 1855 (© ©) 
676). iron Ag more than a generation the lead- 
ng ication in the hardware, iron, machinery 
and metal trades. 
Printere™ Ink awarded a sterling silver Sugar 
Bowl to the Iron Age, 4 as “fotiows t 
” 20,4 


rded November 901, 
“by Printers’ Ink, the Little | « 
“ Schoolmaster in the Art of 
ae « teat cone to The Iron Age, 


ype: canvass- 
“sing ofimerit “ten. months, over 

riod of ten mon v- 

“ing nelitee n the 


pe « United | Si ates oO ‘america that tak taken ay sf aul 
renders so an at gay the. best a ice and best 


“ serves its purpose as 
“tion with a spec fied clas p tony a 
The New York Times, dail; Adolph 8. Och 
publisher, 1902 A (© ©) (660 4 e ss 
Rochester, Case and Minions mo. Law. Av 
for 1902, 80,000 (715) ; ) ; 4 years’ a average, 30,136, 
Sehenectady, Gazette, di daily. A. N. Liecty. 
verage for 1902, 9,097 aH. Average for six 
months ending June, 1903, 10,7 
Utica, National Flectrca ‘Culm, mo. 
Average for 1902, 2,292 
Utiea, Press, daily. Otto A. Meyer, publisher. 
Average for 1902, 18,618 (723). 
Warsaw, Western New Yorker, weekly. Levi 
A. Cass, publisher, Average f for 1902, 8,4 8 \7%A). 
Whitehall, eer op weokly. Inglee & Tefft. 
Average for 1902, 4,18: 


NORTH ‘DAKOTA. 
Grand Forka, Normanden, week! 
den Pub. Co. Average for 1942, 4,8 


OHIO. 

Aaptatate, Amerikan Sanomat, w’y. Aug.Ed- 
wards. Average for 1902, r 1902, 8,558 (7: 752). 

Cineinnati, Enquirer. Est: Established 1842. Deity 
OO, Sunday OO (761). Beek Beckwith, New York. 

Cincinnati, Phonographic Magazine, mo. 
Phonog. institute Co. Av. for 1902, 10,107 (764). 

Cincinnati, Trade Review, m’y. © ee 
Highlands. Av. for 1902, 2,584 (765 

Dayton, News, daily. News aati. Co. 
Average for 1902,'16,520 (773). 


OKLAHOMA. 
Guthrie, Oklahoma State Capital, 
Average for 1902, dy. 18,806, wy. 21, 


OREGON. 
Portland, Washington Advocate,mo. Order 
of Washington, pubs. Avg. for 1902, 6,040 (826). 


PENNSYLVANIA. 


Times, dail Aserage for 3008, 10,645 
eu Katz, ‘Special Agent, New York 


ga hels hia, Camera, month 
Chambers. att Average for 1902, for 1902, 6,7 








Norman 
9 (744), 


Fee ais, (813). 


‘ei. 


FR 9 ~ 3 The Evenin Suaie bon » copie 8. 
verage h sworn, 3 ) eg 
datly net paid. eee har Jjirst p> 

1903, sworn sti helene a 141,196 copies per ry x. § 


“In | a eee ee Nearly Everybody Reads The 

ce hia, Public Led Y r, daily. Adolph 
8. Ochs, publisher. (OO) (86 

pitiesciohta, Reformed | Church Meri do: 
wy. hst. Average for 1902, 8,574 (868), 


Philadelphia, Farm Joupel, 1, monthi yy. Wil- 
ve: 


mer Atkinson Company, 

for 1002, B28,127 (87). Ink awarded 
at rnal with 

warded June 25th, 1902, 

‘The 


the seventh sugar 
« Printers’ Ink, 
* Schoolmast. 


tener 


erp the one that be: pose 
an p agricultu- 
“ral — and as an effective and economi- 
ame Jor commun toating with them, 

* through its advertising columns.’ 


Pittebu Times, daily. Wm. H. Seif, pres, 
Average for 1902, 9,571 (Gn (i. 5 





Went Chester, Local News, daily. W. H. 
Hodgson. Av verage for 1902, for i008, 15, O86 (890). 

York, Dispatch, daily. Dis; = Publishing 
Co. Average for } 1902, 801 ( . Average for 
May, 1903, 8,372, 

RHODE a 

Providence, aay fom goernnt, 15,975 ( 

Sunday 18,231 «© ng Bulle letin ., -_. 


erage 1902, Prov _ at. my ho publishers, 
SOUTH CAROLINA. 


Columbia, State, daily. State Co., publishers. 
avennae for 1902, S777 4 won, Dail j average for 
the first five months of 1903, 


TENNESSEE. 
Gallatin, Semi-weekly News. In 1902 no issue 
less than 1,850 (923). rat six mos, 1903, 1,425, 


Kn vitte Sentinel daily. Average 1! 
7,70 T (925) "A verage for Ju June, 1903, 9,679, - 
Mem hie, Commertat ie A daily, Sund 
and viene Average, 1902 PRerty 27 bos. Su. 

day a weekly ¢4,? 18 (927, 

Nas ed Pee, wr Av. ae ete ending 
tebe Te ot 4 » 1903, _ 
» Only Neshot a’ ay eligi to oll af Honor 

ae Christian Advocate AY den. Bigham 
& Smith. Average for 1902, 14,241 ( 


TEXAS. 
Dallas, Retail Grocerand Butcher, mo. Julian 
Capers, publisher. Average for 1902, 1,000 (944). 


onan Denton Co. Record and Coroaicie, 
W. C. Edwards. Av. for 1902, 2,744 (945 


= Paso, Herald. daily. daily. Average for al 
8,245 (946). EF. Katz, Special Agent, New York. 


Ports, Advocate, daily. W. N. Furey, pub. 
1902 no issue less than /, 160 (959) ; May, 1908. 4,257. 


VERMONT. 
m, Banner and Reformer, weekly. 
owe. Average for 1902, 1,966 (974). 


VIRGINIA. | 
Nerfolk, Dispatch, dai Thompson, 
publisher.’ Average for ie, BS soos “. 


Vaeneren. 
kane, Saturda: Meet} San Frank 
ud e. Average for 1 192, 5,88 


Daily Nowe, dail daily. Dally Kew Bowe Pub. 
of ‘ave 1908, 18,659 (1,000). saturday issue 18,003. 


WEST VIRGINIA. 
Romney, Hampshire Review, week! 
Cornwell. Average fc for 1902, 1, $19 (10 0). 


Wheeling, News, a’ and a. News Pub. Co. 
Av2rage for 1902, d’y $,026, S’y 8,805 (1011). 


WIBOOMSEN. 





Bennin, 
Frank Kk. 


Ino. J. 








Madison, Amerik: 44 Amerika Pub 
lishing Co, Average for 1902 496 (1026). 
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k Evening Wisconsin, dail Ev; Victoria, Colonist, daily. Colonist P. & P. Co. 
Maiwsin Go: ‘Av. tor 1902, 80,748 (@@) (100). | Average for 190%, 8.574 (1061). 
kee, Jou Jou pease '0., pub. 
Pag iv (~~ ou rua daily. Jo aia og! span. Rs I cg ge adh CAN. 
Oshkosh, wo ye day. _* . for 1902, woe, dally 1508 15,841, weeely 10, 10,804 Go a0s4). 
5, 902 (1036) 
Raeine, Journal, daily. ae jourval Printing Co. NO VA SCOTIA. Gas. 
AV nl for 1902, 8,496 (1038). Combined average for 1902, me teset" (1060) 


n Agricuiturist, w’y. Av. for 1902, 
ST ES 030). “For yr. edg: June 0, 1008, $9,680 ONTARIO, CAN. 
—_— Toro Canadian Implemen mt and Vebicle 
Waupaca, Post, weekly. Pes Publishing Co. | Trade a Average for 1902, 5,250 (1087). 
Average for 1902, 2, 588 (1044 

















QUEBEC. CAN. 
BRITISH COLUMBIA. Montreal, Siar, dy and,w'y. Giaham & Co 
Vancouver, Province, daily. C. Nichol, on 4 €or ian, d ay 079, wy 121, 418 (1093). 
publisher. Average for ris, Set desi. | Stems d. May 31 "03, dy a 55,147, wy 122,467. 


a Among the staffs of those 
papers which are already mem- 
bers of the Ro_t or Honor there 
are probably bright young men 
or women who can write an ex- 
cellent article for the prize com- 
petition announced on pages 20 
and 21 of this issue. There is no 
limit to the number of articles one 
may publish and submit, and 
should one person construct all 
three articles that surpass the 
others in merit, there is no condi- 
tion of the contest that would 
forbid the giving of all three 


prizes to one writer. 
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A JOURNAL = ved Cog my 
ta” Issued every W Ten cents a 
copy. Subscri ption price, a redollars «Year, in 
vance, Six back 


num 

printed from plates, it is always pos- 
sible to issue a new edition of five hundred cop- 
ies for $ or a large! 


ers’ Inx for the benefit of advg. 
aetergne. obtain special co: ent.al terms, 
ifany person ome bas not paid for it is re- 
— PRINTERS’ INK it is because some one has 
bed in his A, Every is stopped 
Bt the expiration of the time paid for. 
OFFICES: NO. 10 SPRUCE ST. 
London Agent, F.W. Sears,50-52 Ludgate Hill,E.C. 


NEW YORK, JULY 22, 1903. 


In Buffalo, N. Y., four dailies 
are entitled to a place in the “Roll 
of Honor, viz., Commercial (00), 
Courier, Morning Express (@®) 
and Evening News. 

















In Philadelphia are four dailies 
entitled to a place in the “Roll of 
Honor.” They are Evening Bul- 
letin, Evening Telegraph, Inquir- 
er and Public Ledger. 





In the latest issue of the Ameri- 
can Newspaper Directory the cir- 
culations of the two daily papers 
ot El Paso, Texas, are rated as fol- 
lows: 

Herald, 3,245. 

Times, 5,341. 

No one doubts the accuracy of 
the Herald rating but it has recent- 
ly been made apparent that the 
Times rating is fraudulent. 





IF you run a newspaper and 
want a high advertising rating, just 
advertise with the folks who do the 
rating, and they will take care of 
you.—From Nashville American, 
July 11, 1903. 


I BELIEVE that the average daily, 
by refusing questionable medical, 
unclean, and financial advertise- 
ments of doubtful worth, would in- 
crease its advertising receipts in 
a short time. I may be charged 
with being an idealist—a dreamer 
of strange dreams—but still I 
think that if publishers would rig- 
idly protect their readers against 
imposition and fraud, the increase 
of clean, worthy, honest advertis- 
ing would do more than make good 
the deficiency—The Good George 
Batten. 





Ir at first you don’t succeed try 
again and advertise. 


Tue Davenport, Ia., Times sends 
out a large mailing card giving in- 
teresting data about that publica- 
tion. The Times says that in the 
summer time when the circulation 
of a newspaper is expected to fall 
off somewhat, it had during June 
a substantial gain in circulation as 
proven by a detailed circulation 
statement. This would seem to be 
a fact, that would look well in the 
“Roll of Honor” to which the 
Times is entitled. 


THE summer tour, booklet of the 
Michigan Central is a handy size 
—five by seven—and contains short 
pithy articles on Niagara Falls, 
Boston, the Maine Coast, Adiron- 
dacks, the Hudson, Berkshires, 
Northern Michigan and other re- 
sorts in what Mr. Ruggles calls 
the “North American Park,” which 
is the territory bounded by Lake 
Michigan on the west, the Ontario 
Highlands on the nortin, Ohio and 
Pennsylvania on the south and the 
Atlantic Ocean. 


“Were Moth and Dust Can- 
not Corrupt” is the latest produc- 
tion of the Los Angeles Ice and 
Cold Storage Co.,Los Angeles, Cal. 
It deals with the cold storage me- 
thod of protecting furs, clothing, 
rugs, carpets and woolen goods 
during the summer, and goes into 
the subject thoroughly from all 
sides, quoting scientific authorities 
and illustrating the company’s 
storage and reception rooms. It 
is particularly suited to reach 
householders of intelligence and 
discrimination. 


THE business heretofore con- 
ducted by Frederick M. Crossett 
at 156 Fifth avenue, New York, 
has been taken over by Crossett & 
Bates, Inc., a corporation capitaliz- 
ed at $50,000. and organized under 
the laws of the State of New 
York. The officers are: Frederick 
M. Crossett, President, and Hay- 
den J. Bates, Secretary and Treas- 
urer. The company will do a 
general publishing business and 
has purchased the Nautical Ga- 
sette, the oldest marine publication 
in the United States. 
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Tue outcome of the libel suit 
of the Birmingham, Ala., News 
versus the Ledger of the same city 
will be of interest. 


Tue Chasmar-Winchell Press 
has established in the Flatiron 
Building, New York, a newspaper 
and magazine advertising business 
under the style of Gnasmar-Win- 
chell Advertising Agency. Mr. V. 
H. Kimmelmann, for seventeen 
years associated with the J. Walter 
Thompson Company, will have the 
sole management of this agency. 
Under one roof are a composing 
room, a press room, a department 
for the preparation of advertising 
copy, a photographic gallery and 
an art department, in all of which 
are employed only those who are 
expert in their several professions. 





A FORTY-PAGE pamphlet from the 
Merchants’ Association of New 
York contains the report of H. D. 
Dumont, who was delegated to 
visit Cuba for the purpose of in- 
vestigating the island’s economic 
and commercial conditions. Mr. 
Dumont spent the greater portion 
of last autumn investigating, and 
his report is comprehensive, cov- 
ering products, import and export 
trade, banking, currency, collec- 
tions, financial conditions, lands, 
timber, minerals, schools, labor and 
the Cuban Government. Manufac- 
turers and advertisers interested 
in the island will find it an in- 
forming treatise. 





Outing appears to be growing 
both in prestige and advertising 
patronage. Each of the six 
months just passed shows a gain in 
advertising of between fifteen and 
thirty-five pages over the same 
months last year, while the net cash 
earnings have increased from 
twenty-five to 120 per cent. The 
all- pervading out-door spirit of to- 
day is favorable to Outing’s 
growth. and Business Manager 
Metz B. Haves predicts that the 
circulation will reach 100,000 with- 
in the next year. Plans are afoot 
for an extensive subscription cam- 
paign in the fall, and the maga- 
zine will have several typographi- 
cal improvements with the Sep- 
tember issue. It is printed at the 
Schweinler Press, New York. 


PRINTERS’ INK, 27 


ADVERTISING and system are the 
forces that make a mail order busi- 
ness grow. 





Tue District of Columbia has 
one daily, one weekly, one semi- 
monthly, and eight monthly publi- 
cations which are entitled to a 
place in the “Roll of Honor.” 


“Boss” Tween once declared 
that everybody can read a picture, 
while very many people do not 
care to read type. The value of 
the newspaper cartoon is that it 
carries its story on its face. 


Amonc the bright business peri- 
odicals that escaped enumeration 
in the Little Schoolmaster’s recent 
article on this form of advertising 
is Push, an attractive sixteen page 
monthly from Hance Brothers & 
White, Philadelphia. It presents 
the firm’s line of fountain supplies 
and medicines, and also deals with 
advertising and store methods for 
the retail druggist. 


REVIEWING its work during the 
fiscal year closing with June, the 
New York Jewish Daily News as- 
serts that its circulation has in- 
creased 10,000, making a total daily 
average of 55,000 copies. It also 
leads the press in its field by many 
thousands of lines of advertising, 
and enjoys a greater share of gen- 
eral advertising than any Jewish 
paper in the country. 





THE resources of Idaho, Wash- 
ingcon and Oregon are treated in 
a comprehensive handbook by Rin- 
aldo M. Hall, published by the pas- 
senger departments of the Oregon 
Railroad & Navigation Co. and the 
Southern Pacific’s lines in Oregon. 
Besides many handsome ualftones 
its eighty-eight pages give con- 
densed, conservative information 
concerning climate, soil, farming, 
stock-raising, fruit-growing, mar- 
kets, homesteads, schools and the 
like. A large map of the North- 
west is affixed to the back, and un- 
der alphabetically arranged heads 
each town on the various lines is 
briefly described. The volume is 
being distributed by A. L. Craig 
and W. E. Coman, general passen- 
ad agents of these lines, Portland, 

re. 
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Mr. WILLIAM WaRrInc, formerly 
in the advertising business in 
Springfield, Mass., and more re- 
cently adwriter for the Cohoes, 
N. Y., Free Press, has secured 
through Hapgoods of 309 Broad- 
way, New York, a very good posi- 
tion in the advertising department 
of tne Jron Trade Review of 
Cleveland, Ohio. 


THE Appellate Division of the 
New York Supreme Court decides 
that the American Publishers’ As- 
sociation may not restrain R. H. 
Macy & Co. from selling books at 
thei own prices. The department 
store firm sued some months ago 
for an injunction against the as- 
sociation, asserting that’ it was an 
unlawful combination in restraint 
of trade. The association com- 
prises ninety-five per cent of all 
the book publishers in the United 
States and Canada, and endeavors 
to maintain prices by refusing to 
sell to retailers who cut them. The 
association demurred,to the com- 
plaint on the ground that it did 
not state facts sufficient to war- 
rant action by a court of law, and 
this demurrer was sustained some 
months ago by a lower court. This 
decision is now reversed, and the 
suit for an injunction, with dam- 
ages, will now proceed. 


THE advertising proposition all 
resolves itself into this: People in 
your community are thinking about 
your goods this very minute. They 
need them, and will buy to-mor- 
row. You need not attempt to 
rouse their interest by bizarre me- 
thods, for they are interested al- 
ready. What the public wants of 
you is a clear statement of what 
you have to offer. That statement 
may be long or short. If nothing 
more than a price it helps in mak- 
ing decisions. Simply say. what 
there is to say in your favor. Say 
it briefly if possible. Say no more. 
Say it through the newspapers if 
you can, and if that is too expen- 
sive, tell your story on a folder. 
Give information, and don’t worry 
about its being read, for the pub- 
lic is continually looking for in- 
formation of the sort that you con- 
sider too trivial to put into cold 
print. Information is advertising 
—the best kind. 


C. C. PHILBRICK was made gen- 
eral manager of tne Columbus, 0, 
Press, succeeding O. E. Kinsely, 
who resigned as business manager, 


A .NEW cover in three colors 
makes tine Four Track News so 
attractive that Mr. Daniels tears 
it will be mistaken on the news- 
stands for a high-priced magazine, 
and prints the line “Only five 
cents” conspicuously as a reassur- 
ance. This magazine is steadily 
growing in size and favor. The 
July issue contains 128 pages, and 
the subscription list is now in the 
neighborhood of 40,000. The bal- 
ance of an edition of 50,000 is sold 
on news-stands. Increase of weight 
‘mas raised the postage on each 
copy to six cents, and as subscrib- 
ers receive twelve numbers by mail 
for fifty cents there is very little 
profit from subscriptions. In view 
of its interesting general informa- 
tion and its wide propaganda for 
travel, irrespective of the New 
York Central’s immediate inter- 
ests, it would seem as though the 
Four Track News is entitled to 
the second-class mail privilege. 


It is the opinion of a New York 
special agent just returned from 
abroad that English newspapers 
foster the small advertisers better 
than those of this country, because 
heavy display is pronibited, and 
because all English ads are small 
ads compared with the announce- 
ments in our own papers. While 
not averse to taking ads as large 
as may be for his own list, he still 
frankly states his belief that Amer- 
ican paper are too careless of the 
interests of small advertisers. In 
this connection the practice of the 
Washington Star for many years 
is of interest. The announcements 
of the little fellows are all grouped 
on the first, second and third pages 
of that journal, with plenty of 
news matter in close proximity. 
Ads containing enough white space 
or of sufficient area to hold taeir 
own in any reasonably good posi- 
tion are ranged in the remainder of 
the paper. This plan will carry its 
own recommendations with the 
publisher who has learned—as 
most publishers have—that it is 
well to remember the advertiser in 
the days of his youth. 











1- 





Mr. Witt1AM A. HUNGERForD, 
once of Washington, then of Chi- 
cago, later of New York and now 
of Chicago, finding himself in pos- 
session of information on nearly 
all subjects and in quantities that 
incline to surplusage, has in con- 
templation arranging with an insti- 
tution called the Chicago Literary 
Press Bureau to prepare a Course 
of Instruction for advertising so- 
licitors, the advantages of, and how 
to install an “Ad” writing bureau, 
the development of new business, 
settlement of disputes, for wrong 
insertions and correction of errors, 
etc, and much data relative to 
classified, resort, book, railroad, 
school, financial, legal, theatri- 
cal and real estate advertising. 
It is Mr. Hungerford’s idea that 
this Course of Instruction shall be 
salable to publishers and advertis- 
ing managers of newspapers. If 
his proposed service should prove 
as valuable as ‘he thinks, it will be 
a gold mine to those who get in 
before the largest nuggets have 
been carried off. 





One of the best advertising 
schools, next to actual work in an 
advertising department, is found in 
the columns of the Saturday Even- 
ing Post. This weekly has proved 
effective for a wide variety of pro- 
positions. It suits the general ad- 
vertiser who can take a page, and 
it is also productive for the small 
beginner who has a novelty to sell 
by mail. The range of advertising 
in a single issue covers many me- 
thods. Some of the best copy 
written to-day appears in its col- 
umns. The young man or woman 
earnestly interested in publicity 
will, by study of the advertising 
printed there from week to week, 
keep in touch with advanced me- 
thods of telling an advertising 
story in small space or large, of il- 
lustrating that story effectively, of 
discerning the public’s tastes, pre- 
ferences and prejudices. The Sat- 
urday Evening Post is close to the 
public, and study of its advertise- 
ments enables one to keep his fing- 
er on the pes pulse. An earnest 
student of advertising methods as 
applied in its pages will learn prac- 
tical points worth all the theory 
ever printed. 
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Tue Central Station published 
by H. C. Cushing, N. Y. City, is 
the only trade paper on the “Roll 
of Honor” devoted exclusively to 
electric lighting and power sta- 
tions. 





THE Doylestown, Pa., IJntelli- 
gencer is published in a town of 
scarcely more than 3,000 inhabi- 
tants. It is published daily and 
weekly and easily maintains lead- 
ership among two dailies and four 
weeklies which are also published 
in the same town. The Intel- 
ligencer is the only publication in 
Doylestown which makes a circu- 
lation statement to the 1903 issue 
of the American Newspaper Di- 
rectory. Its weekly issue is tine old+ 
est publication in Buck’s County, 
having been established in 1804, 
and makes home news its princi- 
pal feature. 


One of the oldest readers of the 
Little Schoolmaster is John G. 
Cooley, of Norwich, Conn. Mr. 
Cooley is now eighty-odd years 
old, and for the past twenty-three 
years has been practically helpless 
as the result of a stroke of paraly- 
sis. Thirty years ago, however, he 
was one of the prominent figures 
in the advertising and printing 
circles in New York City. Orig- 
inally an editor, he subsequently 
took up the manufacture of type. 
Wood type was in demand in the 
late sixties, and to help the news- 
paper publishers of the United 
States to an equipment upon the 
easiest terms Mr. Cooley establish- 
ed a business for the purpose of 
exchanging wood type for adver- 
tising space. This proved so suc- 
cessful that a partner was taken in. 
and when Mr. Cooley retired 
through ill health in 1871 it was 
transformed into the advertising 
agency of Dauchy & Co., which 
still exists at 27 Park Place, the 
second oldest agency in New York. 
Mr. Cooley then established Cool- 
ey’s Weekly, an illustrated sport- 
ing sheet, which was published un- 
tila few years ago under the nar e 
he gave it. Though out of the ad- 
vertising world nearly a quarter- 
century, he reads each number of 
PrINTERS’ INK closely, and says 
that he finds keen enjoyment in 
doing so. 
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Tue Birmingham, Ala. News 
states its growing circulation to 
date through the “Roll of Honor” 
and submits statements by which 
it shows an average for the first 
six montns of 1903, of 16,906 copies 
and an average for June, 1903, of 
19,585 copies. 


Mr. Geo. H. Grsson has resigned 
as manager of the advertising and 
publication department of the B. F. 
Sturtevant Co., of Boston, Mass., 
to accept an appointment with the 
International Steam vane Co., 
having offices at 114-118 Liberty 
street, New York City. Mr. Gib- 
son was formerly connected with 
the Westinghouse Companies’ pub- 
lishing department, of Pittsburg, 
Pa., and for two years a member 
of the editorial staff of the En- 
gineering News of New York City. 


Demanp for preferred positions 
in magazines is steadily shifting 
the table of contents toward the 
center of some monthlies. Time 
was when the McClure table of 
contents met the eye on the first 
page inside the cover. The second 
cover page was preferred position. 
Then the first page was ceded to 
an advertiser, and the table of con- 
tents crept over to the second page. 
Later, again, it was split in half 
and printed on pages two and 
three, leaving two half-pages for 
preferred position. Other maga- 
zines are going through the same 
evolution. Some put the table of 
contents on the back of their front- 
ispiece. Still others give their first 
two pages to ads, printing the table 
on page three. In the latter sort 
the first two pages of advertising 
are frequently torn out for con- 
venience in examining titles of 
articles, and the space would seem 
to be doubtful rather than prefer- 
red position. The high grade 
monthlies almost invariably adhere 
to the old practice of putting the 
table of contents where it can be 
most readily consulted, and tiis 
deference to readers’ convenience 
would seem to be wise, as the in- 
come from such preferred position 
is necessarily small. Doubtless the 
desire to accommodate advertisers 
has had more to do with the shift- 
ing table of contents than the de- 
sire of gain. 


AT a recent meeting of the Board 
of Directors of the H. B. Hum- 
phrey Co., 227 Washington §st., 
Boston, Mr. Curtis was 
elected vice-president and Mr. W, 
E. Soule secretary of the company, 


New York’s Park Board has at- 
tempted to prevent billposting in 
the neighborhood of the parks, and 
recently had two billposters arrest- 
ed by way of testing the laws ap- 
plying to this form of advertising. 
The Supreme Court of New York 
holds that billboards on private 
property are legal, and that if the 
owner were not permitted to lease 
tne advertising privileges .1.e could 
also be restrained from putting up 
signs or his own advertising. 


THE California Promotion Com- 
mittee, of San Francisco, is com- 
posed of fifteen representative 
business men from various parts 
of California, serving without sal- 
ary, and carry on a general adver- 
tising campaign for the State wita 
funds subscribed by bankers, busi- 
ness men and fruit-growers. It 
is purely a patriotic organization, 
and has no selfish interests to 
serve. Since its organization more 
than 20,000 families have been at- 
tracted to the State and settled in 
different localities, according to 
Pacific Coast Advertising. Exten- 
sive advertising in leading maga- 
zines has also produced inquiries 
resulting in the distribution of 
200,000 pieces of literature. Cali- 
fornia farmers have lectured in 
the East and Middle West, articles 
on California have been furnished 
to the newspapers of the whole 
country, and by close relations with 
each portion of the State it has be- 
come the most important bureau of 
information for people seeking 
places to settle as farmers or 
wage-earners. The money used 
in the committee’s work comes 
largely from San _ Francisco. 
The Oakland Board of Trade is 
also active in an independent ad- 
vertising campaign. During the 
past year Secretary Edwin Stearns, 
of that organization, has distrib- 
uted more than 210,000 pieces of 
literature, comprising 40,000 four- 
page folders, 20,000 panoramic 
views of the city, 25,000 booklets 
and 20,000 maps. 
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ArkANSAS, Delaware, Georgia, with a figure rating in the 1903 Di- 
Idaho, Mississippi, Nevada, New rectory and can therefore not enttr 
Mexico, North Carolina, South the “Roll of Honor” for another 
Dakota, Uta and Wyoming are year at least. 

States not represented in the “Roll * * + 

of Honor” to date. The total In New Mexico, Las Vegas La 
number of newspapers and other Vos Del Pueblo, a weekly witn an 
periodicals printed in Arkansas ‘is average circulation of 2,684 for 
253. Only an exceedingly small 1902, is the only publication elig- 
proportion makes definite state- jble. 

ments to the American Newspaper * a > 
Directory. The one paper that has North Carolina has twenty-seven 
the smallest stated circulation is dailies, by-weeklies, weeklies and 
the Guard, published at Cabot. monthlies that could be listed in 
The one which ‘nas the largest stat- the “Roll of Honor,” the one cred- 
ed circulation is the Arkansas Me- ited with the highest average issue 
thodist published at Little Rock. for 1902 being the Moravian Falls 

* * * Yellow Jacket. 

In all Delaware only six papers * ° * 
are good enough to be permitted In South Dakota, the semi- 
to enter the “Roll of Honor,” monthly Dakota Farmer, publish- 
namely, Dover, Index; Wilmington ed at Aberdeen, could muster the 
Evening Journal; Every Evening biggest circulation statement in the 
and Commercial; Morning News; “Roll of Honor,” while the next 
Delaware Farm and Home and biggest would come to the Sioux 
Sunday Morning Star. Falls, Argus-Leader. Six more 

* * * weeklies and monthlies in South 

In Georgia the number of news- Dakota are entitled to the “Roll of 
papers and other periodicals pub- Honor.” 
lished is 344. The total absence * * * 
of any in the “Roll of Honor” Thirteen dailies, semi-weeklies, 
seems rather strange, as it might weeklies and semi-monthlies pub- 
be supposed there were pretty in- lished in Utah are in the “Roll of 
telligent publishers in population Honor” class, the Deseret News 
centers like Atlanta, Savannah, Au- of Salt Lake City having the larg- 
gusta, Macon, Columbus, Athens, est circulation of them all. There 
Brunswick and other cities large is no reason why Utah publica- 
enough to interest advertisers. The tions should be excluded from the 
Atlanta Journal editions have the “Roll of Ionor.” 
largest stated circulation in the + . > 
American Newspaper Directory In Wyoming the Lander Clip- 
for 1903 and the Journal is the only per, a weekly, is the solitary paper 
daily in that city entitled to a that ‘as a right to enter the “Roll 


place in the “Roll of Honor.” of Honor” under the terms which 
* * . govern that service. 


In Boise, Idaho, the Evening _ 
Capital News is eligible for the “Our Advertising Guide” is a 
“Roll of Honor,” and is the only handbook directory issued by the 
one in that State. H. James Alexander Agency, 140 
* * * Nassau street, New York, contain- 
Although a much larger number ing selected lists of periodicals of 
of papers are published in the various kinds. It includes a list 
State of Mississippi than in Idaho, of thirty-five Sunday papers, 180 
the former State nas only two leading dailies, thirty newspaper 
dailies eligible for the “Roll of weeklies, 125 country weeklies, a 
Honor.” They are Meridian mail order list, a magazine list 
Press and Vicksburg American. and selections covering groups of 
The Durant News and Yazoo States. Rates for each and for the 
City Herald are weeklies of the list are quoted, while in some cases 
same high standard. circulations are given, estimated 
* * * in the ratings of last year’s Am- 
Nevada has not a single paper erican Newspaper Directory. 
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THE UNSTABLE SIDE OF 
: ADVERTISING. 


By Bert M. Moses. 


The hardest thing in advertis- 
ing is to decide in advance wnat 
ought to be done and how much 
of it. An advertiser learns as he 
goes along. Fine spun theories 
may indicate to him that he ougint 
to use, say, 30,000 lines a year in 
a long list of newspapers. 

He starts in his advertising and 
keeps it up bravely to the extent, 
say, of 15,000 lines. 

He may find that he has made 
a big mistake in tne medium. 

He may discover that short sen- 
tences painted on walls will do a 
great deal more for him than long 
sentences printed in newspapers. 

He gets tired of losing, and 
stops his newspaper work, which 
proved a loss to him. 

He then finds that the newspa- 
pers expect him to pay the 15,000 
line rate, even though at the 30,- 
ooo line rate he lost his money. 

According to law and contract, 
the newspaper has the best of the 
argument, but according to justice, 
equity and logic, the advertiser 
holds the best hand. 

It seems to me that if an adver- 
tiser pays the lowest rate and loses 
money, it is monstrous on the part 
of a newspaper to add further 
losses by requiring the advertiser 
to pay higher rates. 

You may reverse the medium if 
you please, and substitute sign 
painters or billboard owners or 
sellers of street-car space for pub- 
lishers. 

The advertiser is tied up to buy 
something that time has shown to 
be the wrong thing for him. 

He wants to cancel his contracts, 
but the only condition upon which 
this can be done is a further pen- 
alty in the shape of an advanced 
rate for what has already been 
done at a loss. 

If there is any one thing which 
discourages advertising, it is the 
practice of making a losing ad- 
vertiser pay short-time rates. 

It is monstrously wrong. 

If a medium does not pay at a 
low rate it is robbery to ask a 
high rate. 

Advertising is cheap at a dollar 


cr ten dollars a line if it pays 
but it is dear at a cent an inch if 
it doesn't pay. 

To ask the advertiser to take all 
the risk is not equity. 

The seller of space ought to 
share the uncertainty. 

You will find the most money 
being made to-day on the selling 
end. The buying end takes all the 
chance. 

The seller profits whether the 
buyer loses or succeeds. 

A big general advertiser once 
told the writer that at one period 
of his campaign he was a half mil- 
lion dollars in the hole. 

But he kept on buying all kinds 
of space, as fast as he could find 
anybody to take his orders. 

He said if he was going to be 
dashed to destruction he had just 
as lief drop to the sidewalk from 
the thirtieth story as from the fifth 
story. 

In either event, it would be a 
fatal smash-up. 

If he should fail, and the space- 
sellers come to him with their bills, 
he would say: “Your medium was 
no good. I played it to the limit. 
I took it in the biggest doses. Why 
should you come to me with bills 
for worthless stuff? I am not to 
blame for failure. Your mediums 
are to blame.” 

The moral is the same. 

There ought to be more equity in 
advertising. 

A seller of space comes to an ad- 
vertiser, and by glibness of tongue 
and well-studied argument induces 
the latter to make a big contract. 

He goes into the campaign en- 
thusiastically, pays his early bills 
without a murmur, and takes fresh 
courage from hopes of great pro- 
fits to come later. 

But after a while he tires of his 
loss. 

He finds the medium not what 
it is “cracked up”. to be. 

Finally he quits. 

Then he finds the contracts he 
has made standing as a menace be- 
fore him. 

All of which leads up to a plea 
for an absolutely flat rate, regard- 
less of quantity, and regardless of 
medium. 

The man who needs a lot of 
space ougint to pay the same rate 
as a man who needs a little space. 











The need of the advertiser comes 
jn for first consideration. 

With a flat rate, an advertiser 
can stop when he pleases. 

There won’t be a penalty added 
for grabbing ata straw when he 
feels himself sinking to the bottom 
of the sea. 

As things stand now, the seller 
of space, who gets the money, has 
all the advantage, while the buyer 
of space, who pays the money, has 
no advantage at all. 

When advertising is sold on the 
Rogers-Peet plan—“money back if 
you want it’—it will become a 
commodity which has something 
substantial behind it. 


Note.—-Mr. Moses is usually sound in 
his business ideas, but in the above 
seems to have taken leave of his senses. 
The advertiser buys with his eyes open, 
taking 15,000 or 30,000 lines as he pre- 
fers. Of course he will do as he 
promises, for that is what a contract 
means. If he makes a lot of money out 
of his favorable contract he pats him- 
self on the back and is cheerful. If the 
bargain turns out badly for kim, he is 
still manly enough to show himself a 
cheerful loser—unless he thinks the 
newspaper man simple enough to swal- 
low the sort of argument Mr. Moses has 
formulated above; in which case he will 
probably be mean enough to take advan- 





PRINTERS’ INK. 


33 


tage of the newspaper man’s good na- 
ture; at the same time thinking to 
himself: “What an ass he is!”—[{Editor 


of Printers’ InK. 
Bln ag 


A PACKET of literature from the 
Matthews-Northrup Works, Buf- 
falo, contains a fine booklet for the 
Waumbek Hotel, Jefferson, N. H., 
illustrated with White Mountain 
views, a gold-mining brochure for 
the Nino Mining Company, Toron- 
to, Canada, a folder for the Holley 
Motor Co., Bradford, Pa., and a 
sumptuous booklet entitled “Fueh- 
rer zur Gesellschaftsreise durch 
die Vereinigten Staaten yun Nord- 
Amerika,” done in two colors with 
the imperial flag of the Fatherland 
as the keynote of the cover design. 
A new line of novelty literature 
called “geographical advertising 
specialties” is being introduced bv 
this company. It comprises fold- 
ers containing State maps, as well 
as pocket atlases of various sizes, 
which may be sent by advertisers 
to select lists of people who will 
value such a novelty. These range 
from an elaborate pocket atlas to a 
small folder, bearing a colored map 
sd the State in which the recipient 
ives. 





FIGURES CANNOT LIE. 


THE MINNEAPOLIS JOURNAL does not claim—it proves. 


At a hea 


expense a careful canvass is “eH my: of each block in 
Minneapolis, with the following result up to 


une 11, 1903: 


6,164 Average Residences Visited— 
5,004 JOURNAL Subscribers. 





1,281 Evening Tribune Subscribers. 
778 Morning Tribune Subscribers. 


88 Flat Buildings Visited— 
1,258 JouRNAL Subscribers. 
188 Evening Tribune Subscribers. 
178 Morning Tribune Subscribers, 


THE MINNEAPOLIS JOURNAL is a high-grade two-cent 
paper, not a vaudeville sheet coming out at all hours of the day, 
thereby duplicating its circulation, and with the bulk of its sales on 
the street, at one cent a copy. 


THE MINNEAPOLIS JOURNAL offers both quantity and 
quality in circulation. 


If you want to make your advertising in Minneapolis a paying 
investment you should use THE MINNEAPOLIS J OURNAL 
Lying, ridiculous claims as to circulation do not produce results. 
“The proof of the pudding is in the eating.” 


M. LEE STARKE, 


Tribune Building, rigr. General Advertising, 


Tribune Bui 
NEW YORK CHICAGO. 
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WOMEN’S PUBLICATIONS. 





Among the newspapers and periodicals catalogued in the American 
Newspaper Directory the three groups shown below may be supposed to 
appeal y ome A to women. 

At the right of each name is set down the circulation rating accorded 
by the Directory. Where expressed in Arabic figures it is based upon a 
statement signed by the publisher or some one duly authorized to represent 
him. Where expressed by letter it indicates that no satisfactory statement 
of the actual issues was obtained by the Directory editor upon which a rating 
in plain figures could be based. The circulation figures and ratings do not 
represent the actual issue of the paper to-day, or this month, but the average 
for a full year that had wholly passed before the Directory went to press. 
The meanings of the letter ratings are explained by the key given below. 


Exceeding fortythousand, - - - - - - B 

Exceeding twenty thousand, a. a - Cc 

Exceeding seventeen thousand five hundred, - + BD 

Exceeding seven thousand five hundred, - + F 

Exceeding fourthousand, - - - -— = mR 

Exceeding twenty-two hundred and fifty, - HH 

Exceeding one thousand, - - - - «+ = I 

Less than one thousand, - . - - . JKL 

FASHIONS, DRESSMAKING AND MILLINERY. 

ILLINOIS... ccccesccces Chicago, Apparel Gaxette...........cccccccccscccccccces Semim'ly 4,500 
Chicago, Western Milliner.............c00.4 cseccceees Monthly Q 
Chicago, Storey’s Quarterly.........ccccccsceceseceees 11,989 
BE Biccccccccccccesevose Des Moines, Millinery GUlde.........ccrrccssccsccceees Monthly “um.” 
MASSACHUSETTS.... Boston, Fashion Trio... ........ ccccccsececccessccesecs Monthly A 





New Idea Woman's Magazine......... ........... Monthly @ 
PE Oe er cccccsccncctctecpnscocesocssooeces Monthly 72,650 

SIRES Sn cbeticteecivegivececincevercdiseecsted Monthly. 
WEINER cn ccccescctccsccsctovesocccscvscesesncseseos Monthly D 
*PENNSYLVANIA......Philadelphia, Fashions.......... pbteadtodineteseneneniall Monthly a 
ONTARIO, CAN........ Toronto, Dry Goods Review. ..............essscceeeees Monthly @ 
Toronto, Ladies’ Journal ............sseceesseeceeseses Monthly Cc 








a 
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ALABAMA...... -++++-. Sheffield, Happy Hearts....,........... chobevecesuvede Monthly “2KL.” 
..Monthly “1.” 
Chicago, Climax........ Goadbesscoasvdeces Monthly F 

Chicago, Faithful Messenger ............ Monthly “1x.” 

Chicago, Helping Hand..................- Monthly - sK1.” 

MASSACHUSETTS... .Boston, Wedding Bells......... Monthly “zx.” 
Stoughton, Messeng@er............scceeeececcccccveseceee Monthly “iK..’ 

‘WOMAN SUFFRAGE. 

DIST. OF COLUMBIA..Washington, Woman’s Tribune ...............-.++++. Weekly I 
ILLINOIS.........+.000' Quincy, Club Life...........-ceeeceeeeeeeeees 1 
IOWA Waterloo, Woman's Standard........... “URL.” 
MASSACHUSETTS ....Boston, Woman's Journal............... I 
Boston, Club Woman ................+++++ E 
Boston, Woman’s Column. I 
Boston, Woman’s Voice I 
UTAH......cccccccccccces Salt Lake City, Woman's Exponent "KL." 
WISCONSIN.........+++ Evansville, Wisconsin Citizen .............+-sss+0++ --Monthly “ua.” 








NOTES. 


A neat shoe folder comes from Col- 
lins, retail shoeman, Birmingham, Ala. 


An odd vacation-time folder, modeled 
on a suit case, is sent out to call at- 
tention ot the Ladies’ World, New York. 


A MAILING card from James E. Shaw, 
printer, 45 North Division street, Buf- 
falo, is noteworthy for vigorous argu- 
ment. 


A NEAT invitation to attend an exhibi- 
tion of pottery at the store of George V. 
Millar, Scranton, Pa., is also an effec- 
tive ad for this ware. 


A COMMENDABLE booklet from the Lin- 
coln Trust Company, Madison Square, 
New York, sets forth that institution’s 
facilities for taking care of moderately 
large accounts. 


Tue high quality of color printing 
that distinguishes Scribner's agazine 


is emphasized by a special reproduction 
of one of Maxfield Parrish’s drawings, 
bound in a large portfolio. 


_ Tue latest productions of the adver- 
tising department of Catesby & Song 
London, are a curtain and white goods 
catalogue, a booklet on men’s wear 
and several bright bargain folders. 


Jos. J. Rarrer, Hartford, Conn., sends 
out a forceful letter-circular concern- 
ing a process of printing two colors at 
one impression with a single set of 
rollers. Samples of work accompany it. 


A Neat price-list of trucks, scales, 
gas and gasoline engines, particularly 
or use in printing offices, comes from 
the Fairbanks Company, New York. 
cover would have improved its appear- 
ance. 


Mr. Davip Scanner, advertising 
manager of the Manchester, H., 
awlirror && American and Mirror & 
Farmer, called on the Little Schoolmas- 
er hg his recent business trip to New 

or 


“Tuincs for Fairs” is a handsome 
colored folder from the Frank B. White 
Company, Chicago, calling attention to 
the necessity or special literature to be 
distributed at State and county agricult- 
ural fairs. 


A MAILING card from ‘the Varied In- 
dustries, 264 Michigan Boulevard, Chi- 
cago, gives particulars of the advertising 
service offered by this concern. 


A BOOKLET issued by Fernald’s News- 
ypeer Men’s Exchange, Springfield, 
fass., describes its system briefly and 
cuotes favorable opinions from publish- 
ers and newspaper men. 


A pistinctive, forceful mailing card 
lays stress upon the advantages of the 
Wilson Trolley Catcher, a device made 
by the Wilson Trolley Catcher Com- 
pany, 200 Summer street, Boston. 


An interesting pamphlet from Hough- 
ton, Mifflin & CoP. Boston, contains an 
illustrated description of the plant and 
methods of the Riverside Press, where 
this firm’s publications are printed. 


Tue Frank Presbrey Company is to 
plan and execute an extensive campaign 
of advertising for the Tiffany Glass & 
Decorating Co. of New York City. 
High class publications of general cir- 
culation and New York dailies will be 
used. 


THERE is no better standard for judg- 
ment than the company one keeps. The 
Buffalo Express, making a study of the 
American Newspaper Directory, recent- 
ly issued_a tasteful little volume en- 
titled “The Golden Dozen—Baker’s 
Count.” When written it applied to 
thirteen newspapers in the United States 
to which the American Newspaper Di- 
rectory accords a circulation of over 
20,000, with the gold medal symbol! ar- 
tached to denote quality. The number 
has since been raised to fourteen. This 
symbol is composed of two dotted cir- 
cles (@©). It was employed by the 
old chemists to represent gold, and the 
explanation in each case is that “ad- 
vertisers value this paper more for the 
class and quality of its circulation than 
for the mere number of copies printed.” 
These papers are: Buffalo Sunday Ex- 
gress, oston Transcript, Brooklyn 

agle, 





Baltimore Sun, Chicago ri- 
bune, Cincinnati Enquirer, Milwaukee 
Evening Wisconsin, New York Sun, 
New York Times, New York Herald, 


New York Tribune, New York Evening 
Post, Philadelphia Public Ledger, Wash- 
ington Star.—From Booklet of the Bos- 
ton Iranscript, July, 1903. 
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CONCERNING. AUTOMOBILE AD- 
VERTISING. 


One Maiden Lane. 
New York, July 8, 1903. 
Editor of Printers’ INK: 

In this glorious era of the walking 
delegate, when a man claiming to “rep- 
resent” a greater or less number of other 
men seeks to project himself into the 
business affairs of other people what is 

our opinion of the following letter from 

Yational Association of Automobile Man- 
ufacturers, Seven East Forty-second 
street, New York, June 6, 1903. 

To the Publisher of —— 

DEaR Sir—Will you kindly advise us whether 
you will place at the disposal of accountant, rep- 
resenting the bureau of publicity of this associa- 
tion, such material as will enable him to make a 
report on the owen: 

1. Your total circulation each issue for the last 
twelve months, 

2. Your paid circulation at this date. 

3. The number of copies sent to, sold by and 
returned by the news companies. 

4. The r of your sample copy distribu- 


in. 

5. The rates charged your advertisers. 

We desire to ascertain whether you will accept 
advertising based on a guaranteed circulation 
and uniformity of rates after this date and per- 
mit an examinaiion of your records at reasona- 
ble intervals. 

The information asked for will not be given to 

bers of the jiati except with your 
consent, or to any one else under any circum- 
you will please accept our assur- 

ance that itis not the intention of the bureau to 
injure the legiti- 





of those journals, if there are any, 
which prefer to continue without its assistance. 
vei 


o ° 
Nat’ Ass’N OF ADTOMOSILE MFRs., 
Harry Unwin, Secretary. 

When the eg asks what he is 
to get from the National Association of 
Automobile Manufacturers in return for 
allowing strangers to come in and in- 
vestigate his books and business the fol- 
lowing is elicited: 

Dear Sirs—We are in receipt of your favor of 
the 6th relative to information asked for our bu- 
reau of publicity. The bureau has been formed 
to place the advertising of such of the members 

jion as may be intrusted to it. 
fore placing such business, however, it is neces- 
sary that we should obtain all the information 
possible relative to the various mediums. e 
are not in a position to guarantee that any busi- 
ness will be placed with any paper through the 
bureau. The selection of mediums will be inthe 
of advertisers as heretofore, but it is our 
intention to lay before them such details as will 
enable them to bute their appropriations 
to aSvenmnge. We take it that the ructions 
Gory largely on the thowing made by the papers 
vei on the show’ le by papers 
in the materr of circulation and rates. 
ou. 
Nat’L Ass’N OF AUTOMOBILE MFRS., 
8. A. Miles, General Manager. 
New can you tell us just where the 
publisher comes in in this game? You 
will observe the “Bureau of Publicity” 
admits that “it is not in a position to 
guarantee that any business will be 
placed in any paper,” yet it asks to be 
allowed to examine a publisher’s books 
and business not only once, but “at 
reasonable intervals” as well, the de- 
ciding of what constitutes ‘reasonable 
intervals” evidently being left to the dis- 
cretion of the “Bureau of Publicity” 
whose sole possessions, so far as shown, 
are curiosity and gall. 
You will observe that anything the 
Bureau may learn during its examina- 
tion of the publisher’s business, it sol- 


emnly promises not to give to the mem- 
bers of the National Association of ~3 
tomobile Manufacturers, except with the 
consent of the publisher, and yet the 
Bureau takes it “that the instructions 
given this Bureau by the advertisers (?) 
will depend largely on the showing made 
by the ae in the matter of circula- 
tion and rates,’”’ two things the adver- 
tiser can always ascertain for himself 
without the intervention of any middle. 
man, walking delegate or Bureau of 
Publicity. 

Ne are informed that the advertiser 
has been promised that if he will placehis 
advertising through the Bureau he will 
have rebated him at the end of the year 
the amount of all commissions, etc., the 
Bureau has gathered in, less, of course, 
the Bureau’s expenses for gathering. To 
the publisher who has heretofore con- 
ducted his business without the aid or 
intervention of the walking delegate the 
whole idea of this ““Bureau of Publicity” 
innovation seems very closely akin to the 
dinner of the famous fish, who, you will 
recall, constantly satisfied his hunger by 
swallowing his own _ tail. Perhaps 
though we are not progressive enough 
to appreciate the more advanced methods 
of doing business, and for fear that this 
may be true we have concluded to put 
the case before the Little Schoolmaster, 
knowing from long experience that he 
gives only good advice, no_ matter 
whether the seeker for it be advertiser 
or publisher, Awaiting this, we are, 

Yours very truly, 


a eos 
Publishers, The Automobile egazine, 


Publisher the Automobile Magazine. 





EVERYBODY READ IT. 
PHILADELPHIA, July 10, 1903. 
Editor of Printers’ INK: 

It comes to my mind after reading the 
editorial in Printers’ INK, calling at- 
tention to the Caterer’s reproduction of 
the article on the Little Hotel Wilmot 
by your James H. Collins, that I had 
not thanked you for the splendid write 
up of the hotel. Its value as an ad- 
vertisement has shown in many ways. 
The article had not been printed more 
than a couple of days, before 1 had an 
offer from New York to take a large es- 
tablishment just nearing completion with 
a guarantee of money, well up in five 
figures. Another, from one of the lead- 
ing trust companies in New York to 
manage a projected enterprise, letters 
from restaurant and hotel managers 
asking for bills of fares, etc., etc., peo- 
ple coming for rooms, mentioning havin 
read the Printers’ INK article, and loca 
congratulations from Philadelphians 
whom I did not suppose read the Little 
Schoolmaster. So convinced I am that it 
offers a peculiar field for advertisers that 
I am sending a little ad to go under the 
head of classified advertisements. 

Yours faithfully, 
Ryerson W. JENNINGS. 
—— +e 

Tue retail merchant who will not co- 
operate with general advertisers will, 
sooner or later, find that he has placed 
a limit upon his opportunities.—Pro- 
gressive Advertiser. 
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DROP THE “EVENING POST.” 
CotumsBus, Ohio, July 10, 1903. 
Editor of Printers’ INK: 

You ask for suggestions from readers 
of Printers’ INk, as to how the list of 
three dozen dailies might be improved. 

I would suggest the elimination of 
the New York Evening Post and substi- 
tute therefor the Columbus, Ohio, Even- 
ing Press. 

The list only names in Ohio, the 
Cleveland Press and the Cincinnati 
Times-Star. The Press is published in 
the far Northeastern corner and the 
Times-Star in the far Southwestern 
corner of the State. 

It seems reasonable to suppose that 
no advertising advisor or agency woul 
recommend the abandonment of the 
densely populated portion of Central- 
Southern Ohio. 

In Columbus and a radius of forty 
miles, the Cincinnati 7tmes-Star and 
Cleveland Press are practically unknown 
quantities, and they cannot and do not 
reach the great mass of readers and 
buyers in this territory. This fact is 
emphasized by the action of the Scripps- 
McRae League, who own and publish 
the Cleveland Press and the Post in 
Cincinnati, and who are said to be now 
negotiating for the purchase of several 
Columbus newspaper properties. 

There are about 600,000 people in Co- 
lumbus and forty miles radius. No one 
who observes, doubts the advisability 
of attracting their attention. 

In New York City, you name the Her- 
ald, Times, World and Post. The New 
York Evening Post has no larger, and 
probably not as large a circulation as 
the Columbus Press. The New York 
Post reaches a class of readers who do 
not respond to the reasoning of the 
general advertiser, as certainly and 
—y as the readers of the Columbus 

ress. While the Press is a _ people’s 
paper, it is a first-class two cent paper, 
with its (or her) sails trimmed for the 
30,000 mark in circulation. 

There is certainly some percentage of 
duplication with the use of the Herald, 
Times and Post in New York City, 
while there can be none with the use of 
the Press in the Columbus territory. 

For about the same circulation, - 
being at least seventy-five per cent differ- 
ence in the price charged for space in 
the two papers, the New York Post be- 
ing seventy-five per cent higher than 
the Columbus Press, I firmly believe 
that the same amount of money ex- 
pended in the Columbus Press will bring 
larger, surer returns and cause more 
sales, than if expended in the advertis- 
ing columns of the New York Evening 
Post. Very truly, E. E. Powers. 


———~+or —-— 
A COMMON COMPLAINT. 
S. BENSON. 
Advertisers’ Agent, 1 Tudor street, E. C. 
LONDON, July 2, 1903. 


_ Editor of Printers’ Ink: 


One bit of advice vou might give 
to newspaper proprietors in your own 
country is to put the proper number of 
stamps on letters they send to this coun- 
-- I am frequently getting newspaper 
advertisements from the States with 3d. 
or 4d. to pay, upon them. 

ours truly, 
Ss. BENson, 
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WHO? AND HOW MUCH? 


“THe CONSTITUTION.” 
Atianta, Ga., July 7, 1903. 
Editor of Printers’ INK: 

Will you kindly give me your opin- 
ion as to who are the ten largest adver- 
tisers in the United States, and the 
approximate amount of mone each 
spends annually in advertising? 

What would & your approximate esti- 
mate in dollars of the amount of ad- 
vertising done in the United States in 
one year from all sources? 


Yours very ae asm 
. V. Keer. 


_ The firms quoted below are con- 
sidered the largest advertisers in 
this country. Whether the amounts 
set against their names are correct 
or nearly correct is a question: 

American Tobacco Company, $1,600,- 
ooo; Dr. Pierce, $750,000; C. I. Hood 
& Company, $750,000; Peruna Company, 
$500,000; Castoria, $500,000; National Bis- 
cuit Co., $500,000; Force Food Co., 
$500,000; Procter & Gamble, Ivory Soap, 

500,000; J. C. Ayer & Co., $350,000; 
ydia Pinkham, $350,000; Scott & 

Bowne, $300,000; Royal Baking Powder, 
$250,000; Postum Food Co., $200,000. 
Total $6,450,000. 

The total amount expended for 
all sorts of publicity in this coun- 
try has been estimated to be as 
much as 600 million of dollars. 
Probably 200 million would come 
nearer the fact. 

eos age Tae or 

Don’t praise a bridge until you’ve 
crossed it. Don’t put too much faith in 
a medium until you’ve put your ad 
oe it and gotten returns.—Jed Scar- 
oro. 





PEorpLeE become impressed with some- 
thing in an advertjsement, and make 
un their minds that nothing but the ar- 
ticle mentioned in an advertisement will 
suit them.—VProgressive Advertiser, 




















“THESE TROUSERS ARE RAPIDLY SNAPPED 
Ur AND WILL NOT LAST MUCH 
LONGER,” 


eee 
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TRADING STAMPS. 


HOW WILL THEY AFFECT NEW YORK 
TRADE? 





The invasion of trading stamps 
into the big New York department 
stores which have recently adopt- 
ed them is probably a more im- 
portant matter than the majority 
of people have yet realized. If the 
use of this method of distributing 
premiums should become as uni- 
versal in New York as in Buffalo 
and other cities west thereof, the 
local trade situation would become 
serious. 

In Buffalo, for instance, not only 
do the retail dealers of all classes 
have to give stamps with all pur- 
chases, but one of the local papers 
prints a stamp on the ear of every 
copy issued and has thereby ac- 
quired a tangible circulation. 

In addition to trading stamps, 
the coupons and certificates of the 
United Cigar Stores have been 
copied by nearly all of the larger 
independent dealers and the war- 
fare is fierce. 

Two facts would impress the in- 
terested observer during the past 
winter and spring. One is the di- 
minishing interest in trading 
stamps as he progressed eastward 
from the lakes, and the other is the 
numerous combinations of dealers 
in small towns in several States 
whereby they have overcome the 
necessity of using trading stamps 
at all. 

The location of this resistance in 
small towns is specially notable be- 
cause merchants of this class are 
supposed to make a considerably 
higher percentage of profit than the 
big department stores in the very 
large cities. 

It is estimated that the use of 
trading stamps involves a cost to 
the merchant of about four per 
cent on his entire gross business, 
although it is highly probable that 
the big merchant obtains a per- 
ceptible reduction. 

This, however, is a positive addi- 
tion to his other advertising ex- 
penditures and is a literal tax on 
his business. It must also be re- 
membered that in the heat of com- 
petition a double quantity of 
stamps is frequently offered, and 
sometimes more. 


This makes it practically certain 
that the tour per cent basis is not 
too high, as the stamp people find 
it to their manifest interest to stim- 
ulate competition to the highest de- 
gree possible. Thus, the merchant 
often finds that he is greatly ex- 
ceeding the expected cost of the 
service but it is too late to with- 
draw. 

The stamp scheme has been in 
vogue in East New York, Green- 
point and some of the other outly- 
ing districts of Brooklyn for sey- 
eral years, but it was not until the 
Siegel-Cooper Co. took it up, to 
be followed by other Jepartment 
stores in both boroughs, that it 
commenced to assume serious pro- 
portions. 

I was in a town of about 15,000 
population, up the State when the 
first Siegel-Cooper announcement 
appeared, and showed it to a very 
progressive local merchant, asking 
his opinion of the departure. He 
gave it freely but I will not pub- 
lish it here—I only hope his judg- 
ment was not correct. 

Trading stamps, however, are 
very attractive to the class of 
shoppers who are not too critical 
of the premiums offered, and the 
fad is one which grows on collec- 
tors of all classes. 

Some department stores have 
taken the “bull by the horns” and 
announced that they give no 
stamps but give cash premiums in 
reduced prices. This sounds logi- 
cal to the business man, but will 
it be as big an inducement to the 
average shopping woman as the 
parlor lamp which she “gets for 
nothing” ? 

The craze for trading stamps has 
to be developed rather slowly, at 
first. Ambition does not vault to 
the piano stage at once. It must 
travel through the pathways of 
more moderate acquisitions. 

But let it reach the inevitable 
fever heat and the refurnishing of 
the entire house with trading stamp 
premiums will seem neither impos- 
sible nor remote to the faithful 
housewife. It is important to con- 
sider whether extraneous induce- 
ments give a profitable impetus to 
trade, not forgetting the fact that 
one’s neighbor can meet his propo- 
sition and “go him one better.” 





















BY GEORGE ETHRIDGE, 


READERS OF FRINTERS’ 
CRITICISM OF COMMERCIAL ART 


If you give a small boy a clean, 
white piece of paper and place a 
pen and ink within his reach, it 
doesn’t take a clairvoyant to tell 
what will happen. There is very 
little difference between all boys 
and most men. It is a natural 
human propensity to wish to smear 
or scribble all over any piece of pa- 
per that looks particularly white 
and inviting. It is to be regretted 
that many commercial artists have 


this weakness in an abnormal state 
of development. 

An advertisement that is all cov- 
ered or cluttered up with designing 
and lettering is a pretty bad mess, 
but there are many men who will 
never stop as long as there is a bit 
of white space to put some ink on. 
Lettering in small spaces should 
always be avoided. Lettering can- 
not be expected to be as plain as 
type and should not be used, ex- 
cept for headings or possibly sig- 
natures where there is plenty of 


INK WILL RECEIVE, 
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COMMERCIAL ART CRITICISM 





33 UNION SQUARE, N.Y. 
FREE OF CHARGE! 
MATTER SENT TO MR. ETHRIDGE. 







room and where better and more 
artistic effects can be produced 
than if type were used. Fine let- 
tering as a body for an advertise- 
ment is rarely good, for the reason 
tnat it is rarely readable. 

It is far better to keep the illus- 
tration and lettering off to them- 
selves and set aside a certain pro- 
portion of the advertisement for 
the text to be set in type. The 
League Tire advertisement, repro- 


THERE ARE 
TIRES 
‘ND HIRES, 


Bl li 





duced here, is an example of an 
energetic but misguided attempt to 
fill all the space and leave nothing 
for the compositor to do. Practi- 
cally the same design is shown in 
No. 2, simplified and strengthened 
by leaving out the furbelows and 
curlicues. 





Every piece of printed matter 
used in connection with your busi- 
ness is an important part of your 
advertising campaign. Its effect is 
favorable or otherwise. 
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NOTES. 


A SEMI-HUMOROUS mailing card of a 
sort not at all bad comes from C. B. 
Perkins, advertising specialist, 257 At- 
lantic avenue, Boston. 


An extremely artistic booklet sets 
forth the service afforded by the Chicago 
Beach Hotel, ne. ‘lt bears the im- 
print of Matthews-Northrup. 


A panty illustrated booklet for the 
Cape May Real Estate Company, Phila- 
delphia, bears the imprint of the Chas- 
mer-Winchell Press, New York. 


Tue Ross Curio Co., Laredo, Texas, 
publish a circular describing several va- 
rieties of Mexican novelties that appear 
to be effective window attractions. 


Tue H. B. Humphrey Co., 227 Wash- 
ington street, Boston, is placing contracts 
in magazines for the advertising of the 
hotel Somerset, Commonwealth avenue, 
Boston. Half page space is used. 


Tue Saturday Evening Post’s series 
of articles on “Fortunes and Freaks in 
Advertising” have proved so popular 
that Paul Latzke has written a second 
series, which began in tne issue of July 
4. 











A FINE mail order catalogue of wines 
and liquors from the P. J. Bowlin 
Liquor Co., St. Paul, Minn., bears the 
imprint of the Manz Co., Chicago, and 
is conspicuous for handy size, neat ar- 
rangement and color reproductions of 


Two, handsome catalogues come from 
the Western Electric Co., Chicago—one 
showing motor equipments for sewing 
machines and the other automatic cir- 
cuit breakers for direct current. The 
former is illustrated with live models, 
while the latter devices are set forth 
by means of diagrams. 


Tue Mergenthaler Linotype Co., Tri- 
bune Building, N. Y., sends printers and 
publishers a patent filing cover in which 
are inserted its type specimen bulletins 
as issued from time to time. This me- 
thod of providing for advertising litera- 
ture could be profitably adopted by any 
firm that sends out periodical price lists 
and supplementary catalogues. 


“SWAZIELAND and the Swazieland 
Corporation” is a historic and descrip- 
tive monograph of fifty pages, treating 
of past and present conditions in this 

ttion of South Africa. It was written 
ey, Allister M. Miller, manager of the 

wazieland Corporation, a British com- 
any promoting this district, and is pub- 
ished under the auspices of the Times 
of Swazizland, Bremersdorp, S. A. The 

ndon office of the Corporation is at 
96 Gresham House, £. C. 


For seven consecutive months the 
Sages Record-Herald has shown a gain 
in advertising over the corresponding 
months of the previous year, while its 
nearest competitor has shown a loss for 
the same period. June, 1903, as com- 
pared with June, 1902, the Record-Her- 
ald gained 12 columns, 151 lines, while 
its nearest competitor lost 215 columns, 
172 lines, and all the advertising rates 
of the Record-Herald are on its rate 
card.—Record-Herald Circular. 


“PgeopLe Want to be Amused” 
artistic folder from the Regina Music 
Box Co., New York, dwelling upon the 
nickel-in-the-slot concerto as a money 
maker. 


“THE Man Who Failed” is an inter 
esting conversational folder with a 
moral for the Saginaw Evening News, 
The man failed because he did not ad- 
vertise in that lively paper. 


is an 


Tue building and equipment o 
Times, Hartford, Conn.,. are elena 
and described in a handsome booklet, 
“The Hartford Times at Home,” which 
is being sent out by the paper’s New 
York representative, Perry Lukens, Jr, 


“PLymoutn and Mayflower Grove” jg 
a commendable folder of handy size 
from the Brockton & Plymouth Street 
Railway Co., Brockton, Mass., and de 
scribes the historic sights of the town 
where the Pilgrims landed, both in text 
and picture. 


An article from the Stenographer, 
Philadelphia, reprinted in a neat book- 
let, tells the story of the organization 
of the new L. C. Smith & Bros. ‘Type 
writer Co., Syracuse, N. The fou 
Smith brothers were the animating prin- 
ciple of the Smith-Premier Company, 
but withdrew some time ago to manu- 
facture a new machine. A big factory 
is ae built in Syracuse, and will be 
ready by July 1, when the firm will 
manufacture a visible writing mechanism. 


Some old-school physicians not only 
hold that advertising in the least osten- 
tatious forms should be denied members 
of their preteen, but that a _physi- 
cian should even refuse information to 
newspapers or the public. To such is 
recommended a perusal of the prin- 
ciples of the late Dr. I. N. Love, of St. 

ouis, widely known among medical 
men: “Dr. Love’s standing in his pro- 
fession was assured from the date of 
his graduation,” says E. G. Brown in the 
Telegram. ‘No man took his profession 
more seriously, and vet he adopted early 
in life the motto, that, far from com- 
promising his dignity, it was his positive 
duty to disseminate all the knowledge 
he could among the laity, knowledge of 
a practical kind that would prevent as 
well as combat disease. It was not 
long before the newspaper press found 
out in St. Louis that Dr. Love was al- 
ways approachable, that he was always 
ready to discuss questions of contem- 
poraneous interest, that if requested to 
do so he would furnish a signed article 
for publication and that, in fact, he con- 
sidered human life and human health 
of far more importance than so called 
professional dignity. His sense of hum- 
or was acute. ‘Nothing is undignified,’ 
he once said in a public lecture, ‘that 
will cause one stomachache to grow 
where two grew before.’ Frequently he 
volunteered communications to the press, 
notably on such occasions as the first 
appearance of grip in this country, the 
discovery of Koch’s lymph and the s0- 
called Brown-Sequard elixir of life. A 
fair measure of his status among St. 
Louis physicians is found in the fact that 
they elected him president of their medi- 
cal society and accepted him as authority 
on many medical subjects.” 
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EELEY, who recently was made 
rte of the Chica; ribune, ex- 
what a man o enterprise may 
spline in the newspaper field. About 
gscore of years ago James Keeley enter- 
ed the service of the /ribune as police 
reporter, a position which was once filled 
by William Van sagan ona Mr. Keele 
is an indefatigable worker and uses his 
brain. His energetic characteristics 
were the only friends he had, but they 
jn turn soon made him staunch friends 
in every department. His indomitable 
and tireless spirit was — in every 
piece of work he un dertook to accom- 
Prish and his efforts =. ay praise of 
fis superiors. James K  Bme soon 
made assistant city stlher. ss than a 
year after he was city editor, from 
which place he was advanced to man- 
aging editor—seven years after accept- 
ing a place as police reporter. tr 
Keeley is now publisher of the Chicago 
Tribune, a position which any one in 
the newspaper world should feel honored 
to hold but which few could fill cap- 
ably.—Newspaperdom, July 9, 1903. 


Classified Advertisements. 


Advertisements under this ler this head two lines or more 
without di. w, 10 cents a line. Must be 
han in one week in advance. 
WANTS. 


ANTED—C. ce as adwriter b young man 
re ont “ AD-MAN,” Box 82, Syra- 





’ 

ay 4am A first-class subscri me solicitor 

—to bare Address GROCERY WORLD, 
Philadelphia. 


oe man with $5,000 can secure _inter- 
periodical and be ad mgr. 
Must travel, “‘T.,” care Printers’ Ink. 


M°RE than 215,000 copies of the morning edi- 

tion of the World are sold in Greater New 
York every day, Beats any two other papers. 

ANTZD—An experienced circulator for a 

daily of over 9,000 circulation in a town ot 
over 35,000. Address Box 418, care Printers’ Ink. 

ANTED—Back numbers of PRINTERS’ INK 

to complete — for binding. will buy 
old volumes bound or unbound. “ Y.,” care of 
Printers’ Ink. 

a bookikeeper, -_ 
THE slaw'ro TORREY COMPANY, Limited, 7 719-781 
Mich. Trust Bidg., Grand drand Rapids, Mi 

APABLE adwriter and ¢ -_: co! dent seeks 
experience 


engagement. Has also as mag- 
azine writer of current to ics ‘and book reviews. 
Age %, single. “G. B.,” B.,”” 645 Cass 8t., Milwaukee. 
ovEee, capable of m of m ng, builder of 
ll ay Ne og 1. =, lett ads, open 
ay m Sept. othi: 
igen Satisfactory rete CODEING, 


‘A oreesine Co wanted A Ata 
mme work Boston Theatres. 


ex: 
“@, Box %, Melrose, Mass. 
ANTED—Investor or active partner, with 
$5,000 or more, to take an interest in a 
high grade m ay _- in its third year. 
cessful. Occupies field 1- 
farly its own. Now I large paid su iption 


list and pro: ond oe none, Ad 
Room 807, FRaltim ore e Bidg., ( -» Chicago. 
moet solicitor wanted i ‘ every town to act 
representative for large company and 


to introduse quickest cmt bi ceeet money mak- 

Ly scheme ever heard of. #100 weekly easy for 
ustier. Send $1 for particula: re and as 
intee of good fa th. Mone: back if not as re} 

Tite to-day and be first_in the field. 

G.,” P. O. Box 2, Dept. 8. Melrose, Mass. 
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OPPORTUNITY IS UPEN. 
The diMiculty i to find it. Do you know 
where it is san We com: 


write for 
booklet. HiPdoops Ney, TNC, sis Broadway, Rew 
York ; Monadnock Seo Chicago Pennsy! 


nia Bidg., Philade 


ful campaigns, 

salesmen and he out terrisory. 

[—¥ reputation as a writer on LF ics. 
ist change on account of unh 

tion, Will go anywhere for interview. * es L 


ITION wanted as advertising manager. 

Am now writing, punning and  apping out 
pony he campaigus for a number of retail 
neerns, but want to concentrate my efforts. 
Want to put allm = , ty: basket Depart 
in all my time watch RL 4 
ment store ee om ing firm 
preferred. the h est indo of f refer- 
cneee in in dozens Li satiefied mers. Am ex- 
a a hard — Ay - and single. Can 
Baas a tots are to the poss 2 if you will write 

N, Adv. Mgr. Daily News, Joliet, 





TRADE Jo URNALS. 
ARDWARE DEALERS’ MAGAZINE. Circu- 
lation 17,000. 253 Broadway, New York. 

—_—_ +o 
ILLUSTRATORS AND ILLUSTRATIONS. 
H SENIOR & CO., Wood Engravers, 10 7. 
e 8t., New York. Service good and prompt, 

Oo - 

STOCK CUTS. 

St JHOUFTTE STOCK suitable for medi- 


CUTS, 
cal ne r advertisi STANDARD, 61 
ana St., New York. - : 





MAILING NG MACHINES. 
4 te - DICK MATCHLESS M. MAILER, lightest and 


kest. Price $12. Fd, VALENTINE, 
Mfr., 18 Veemom oe. Buffalo, N. Y. 


cessing sien 
A DDRESSES AND 4 AND ADDRESSING. 


AC-SIMILE typewriting addressin; 
F match guaranteed Buitip ewitiss Com 
PANY (Inc.), 160 William St., New ¥: 
—_—_—+oo——————_ 
HOTELS. 
HOTEL WILMOT in Penn 


THs. LITTLE. 
Square, been g ead wants the disciples 
f PRINTERS’ INK to see how they do things. 








LETTERS. 
ETTERS—All kinds receiv goostves from newspaper 
Ls advertising wanted and to let. What have 
or what kind do you AR MEN OF LET- 
TERS. 595 Broadway, New York. 
CALENDARS. 


OST artistic line of advertisi calendars 
ever offered. Write for eae st. 
BASSETT & SUTPHIN 
45 Beekman St., New York City. 


—_—__+o+—___ 
LITHOGRAPHY AND TYPOGRAPHY. 


Eee ae par tioned tnd 
s, 

mpioted mr ere form. Send. for samples 
SLB RT B. KING & CO., 106 William St., N. 
— ++ 


SUPPLIES. 
W D. WILSON PRINTING INK CO., Limited, 
e of 17 Spruce 8t., New York, sell more m: 
~~ cut inks than any other ink house in 


Special prices to cash buyers. 
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as aombe 
Wewerarae Be 
2x3, pak Sx4, 14a, pa 
mpanies the order. 
Send for sam) ples. 


KNOXVILLE ENGRAVING CO., Knoxville, Tenn. 


— te 
ADDRESSING MACHINES. 
Dennmipe MACHINES—No type used in 


ce stencil add: —j— 5 — ne. A 

<a) Wen stem of addressing used by the 

Jargest publishers aren pot the country. Send 

for circulars. WA ., 29 Murray 8t., 
New York. 





COIN CARDS, 


35 1,000. Less for more; = Prancing. 
THE COIN WRAPPER CO., Detroit, Mic 


TO $3.90 per 1,000, tenia to style. 

$1 1.1 5 famed wa and printing desired. 

‘Acme ” the most ical coin mailer made, 
ACME COIN MAILER cx CO., Burlington, lowa. 


—————_++>—__——_. 
MISCELLANEOUS. 


ON. 
ids, Mich. Circular eto Mar 


+0 
DECORATED TIN BOXES. 


HE appearance o: kage ofttimes sells it. 
T You cannot < ne how beautifully ee 
boxes can be decora' and how cheap they a 
until you get our samples and quotations. Last 
many other things, over 
m million a xes and five million vas- 
Send for the tin desk re- 
minder called “Do It Now.” It i 


any samples desire to see. 
< ant iigicaN & Weer ton COMPANY, 


Brooklyn, New York. 
The pinageat Sot makes of Tin Boxes outside of the 





FOR SALI SALE. 
—— ressos paper cutters sing cylinder jo > 


terial, 
I eond for RICHARD 3 PRESTON, 
ig for tegen 
by of Multipolar Electric ane Motors for 4 
pine presees. Sizes 20H.P. Prices o 
app on. NATIONAL TAMPING AND ELEO- 
iC WORKS, Chicago, 11). 
42 xX 6 POTTER TWO-REV.; will mS potest 
a4 aT7or&col. A first class 


press for boo! 
ARD PRESTON, 67 Oliver 


H® DOUBLE CYLINDER, with or without 
folders Ba will pee’ pee pages. of & - 


pmo 
part ent. RICHLRD PRE PRESTON, 
iene Stivers St., yon. 


Ts: RIGHT MAN can. with small outlay, enter 
at once into ion of a nests newspaper 
wr Fork State.” Good t in a del on in 
New rk State. ood Sno of a ——_ and ad- 
order. 
yeasons Ly pe i Wide open for investiga- 
tion. “M. DASH,” Printers’ fk 


OF SALE—Daily and w and weekly now clearing 
000 per a Prapl Ro paper in Ha 
perotd Southern 


years; complete plant: independent 

ears ; — le inde en 

polities “ft ae deny Catenses eee 

ae seme removal : $10,000 cash, balance, 

$8, , long Cine. ‘Worth ‘twice Shs. Ro par- 

iculars ressi » ae , care 
Printers’ fak sans 


M “abi MAKING country daily, ten years es- 
tablished, with first-class job office in flour- 
manu acturing town in by Penn- 
~~ Fy for sale to _. buyer. At least $4,000 
in cash required. 53t political imitations 
and just the thi eae fer man an who = not — ° 
mec jepartment. yp of run- 
ning ity email; can be mando te net $3,000 per 
year. “J.0.K.,” care Printers’ I 


— RICH- 
mls ag 


med PAPER. 





= eu imited amount of carbon 
trpewrite r ribbons for adver. 
tising eee. ant BON,” P. O. Box 672, N. Y, 
IMITATION TYPEWRITTEN LETTERS, 
Titond pep Ty ore Letters, two co! 


lors, 

25M. Sam 

HE FREDERICE RIGE CO. les fore, 
eal 





PRINTERS, 
OOKLETS by the million, Write f 
STEWART PRESS, Chicago.” Poklet. 


Raweraencty —, in_ large 
CA Write STEWART PRESS, Chiagt tties. 


RINTERS. Write R. aancapce, Omaha, 
Neb., for copyright lodge cut catalogue. 


EDUCE EXPENSES—Linen Typewriter Let- 
ter-heads einted in quantities, 79 cents 
M. Samples. TIMES PTG. House, Cohocton, N.Y, 


TF¥ e 3 not satisfied where you are, try us, 

kinds of book and new: r 

same prom ptly and satisfactorily. ‘ON 
15 Vandewater St., New York, 








PREMIUMS, 


APERS—Send for new thing to cea 
Pa ED COULTER, Plies bic < 


—S who want a good cial free 
ite L. B. BAKER, 17 @ gpod pret Chicago, 


000 PICTURES FOR PREMIUMS. 


high, price low. Illustrated catal 
campte icture, 6 cents. COSM canoes aad 
+» 296 way, New York. 


SLIABLS goods are trade builders. Thou- 

sands of suggestive premiums suitable for 
publishers and others froeh the foremost makers 

| — wholesale Ss goes = — 


500-page list 
published annually, Uist 1 issue now wendy: 
F. MYERS CO.., 46w, 48-50-52 Maiden Lane, N.Y, 
—- +o 


BOOKS. 


OOD ads for a_groce’ store $1.00. 
100° BAIT PUB. CO., Toronto-Can. $ 


aprans HELPS AND HINTS, 25c. Circular 
ree. KING, Printer, Beverly, Mass. 


66 OrPHBORY and and ‘x of Aavertising,” frm 
com) lessons. In 
paper cov ange repel 10 Gents, ¢ vite By GEORGE 
WW AGEN EE ER, A. M., Author, Dept. P. 1, 
Middle burg, Pa. 


HE BLUE BOOK OF MEXICO, just iat 

contains names and street addresses of oe 
5,000 Seep cocakine residents of the Ci 
Mexico. Postpaid for $8. MODERN MEX 00, 
116 Nassau St., New York. 


OOSE-LEAF PRICE BOOK. 
Practical, compact, serviceable. Ruled and 
indexed. Leaves 7 removed or added. Sent 


on approval. A 3 ean. ALBERT 
KIN ECO, 105 William Seo - - 


66 M*, ADVERTISING | P ‘a ” @ book 
for merchants and advertisers who 

write their = ads. A.J Fa yt! of _ — 

lines, catch ra OWLAND, en 

By mail, $1. H.C. ROWLAN Pub. ube Columbus,0. 


66 We and Where to pre to Sell Manuscripts” con- 
tains the addresses of 1,000 ag 
that buy short stories, novels, sketches, feature 
articles, essays, humorous mipetion: ny, ms and 
jingles. Ten re filled with valua' able, sug- 
gestions to short sory 7 writers mi tere 
and goneets contrioutore. Bound in. flexible 
leathere Sent on receipt of $1. 
‘Address GNITED D PRESS SYNDICATE, 123 Postal 
Bidg., Indianapolis, Ind. 


6é EARN LETTERING.” Write Show-cards. 

Our ik of Sample Alphabets, Rules and 

| Complete Instructions enables you to be- 

come a proficient show-card letterer, with 

i reasonable practice, in ashort time. Mailed 
Fe posta — Sor 50 cents. ple Chart ai 

meral Instructions, with coupon entitling 

ee zo you to buy the book for 40 cents, sent on re- 


ten cents (dime or ic. stam 
J. P. Gsa00D D, 106 FULTON ST., NEW YORK. 























ADVERTISING NC NOVELTIES. 
BRIGHT, 1, fnely-out steel —_ nail file in leather 
eo le 4c.; 1,000 $30; ad on. J. C. 
KENYON, one N.Y. 
parse. Fei Pocket Wanete, on8, | 4x7, 1 on for 


including ad r.” F 
&8ON, 5th above Chestnut, Philadelphia. 


git Ek circulars in yo yok m new 
novelty mailer costs less an: 
le free. ‘address A MUN aX, — 


results. Sample 
mond, Indiana. 


_ Ovenzueane 5 NOVELTIES which in reality 


h- ade 
—_ ow. THE : WHITEHEAD. & HOA $00. x 
ark, N.J. Branches in all large cities. 





NEWSPAPER BARGAINS. 


6, 000 WITH about $4,000 cash, will buy 

half interest in a hustli illinois 
| ae Owner states over ga bu last 
year. cap, jargely inc: Owner is post- 
master desires 2S a reliable man. 
en's 13a a successful busin a fine opening. 


Hf; desirable 


600, with about $2,600 cash, will buy a week- 
1 japranen in Mass., with an exceptional field 
for business. C. F. DAVID. 

Two exceptional opportunities for sober, in- 
dustrious and practical neve per men, with 
as low cash on hand as e in New 
York State, one in Maine. Men wanted full as 
much asthe money. C. F. DAVID 

I have some soted from some 300—of 
what appeal to me as extra food roposi- 
tions, ae a $750 to $60,000 ’ Any 

“ David” 
Fo! F DAVID, Original Broker 
Mass. 


reasonable terms, will own 
property in Oregon. C. F. 


roperty for sale, 
nows ‘about it 


New 





pap 
. 


Snateeeseitliedbcieticeaeat 
ADVERTISING | MEDIA. 
OR Becks line for ne for advertising in THE 
hiehem, Pa. 


10 Sox 


3 WORDS, five times, 25 ce cents, K — 
Brockton, Mass. Circulation 8 


I Nee ep GUIDE, New sell J. A 
stal card request will will bring sample copy. 


o Ng! person advertising in in PRINTERS’ INK to 
the amount of $10 or more is entitled to re- 
ceive the paper for one year 


ULTRY NEWS, 25c. 
pe te line. Oironleticn 2,250 monthly. 
WIL AMS fe METLAR, New Brunswick, N. J. 


4 ie BADGER, 300 Montgomery B Mil- 

val. 45,000 Wis., a family monthly pF — 
one, & coples, rate 20 cents a line. Forms 
close the auth. by > your agency about it. 


OWN TALE, Ashland, Oregon, has a 

LY | circulation of b 500 Copies cack incue. le 
Both o' dd pay pagers axe are rated at 
1,000 A. the American an Newspaper — | 


NLY 50c. per line for each insertion in entire 
a2 of 100 country papers, located mostly in 
New York, New Jersey and Pennsylvania. 
UNION PRINTING CO. 15 Vs Vandewater St., N. Y. 


reach a select class t class of y: 
- rOUNG {PEOPLE'S OO} COMPANION, “at Piane 
wark, New Jersey. 
a Nevinite. Population $00,600 oO , 7) ent --~ 4 
per line. 


Pe tice your ad in the POST, It reaches ten 

ey readers among the wealthy 
Itural class every week. cents an inch, is- 

play: :5 ponte a line, reading. POST, Middleburg, 


$10 WILL pay for a five-line abreast 
anf weeks in 190 Illinois or Wisco 

ween papers. CHICAGO NEWS PAPER 
ION, 10: , 10 Spree St., New York. Catalogue on 
weekly. 
GUARANTEED circulation, 15 cents 


0. 00 a line. That’s what the PATH- 
FINDER offers the advertiser the  arst ye 
every month. ni by all mai 
order firms. If you are advertising and id do not 
know of the PATHFINDER, you are missing 
something good. Ask for Le gt rates, 
THE PATHFINDER, Washington, 
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ELECTROTYPING. 


WF make the the electrotypes for ‘or PRINTERS’ INK, 

mameib anal mo aeaies ty Pi ing for me of the 

advertisers in the cor O&O ite us for 

——_ WEBSTER, "CRAWFO & CALDER, 45 
0, Rose 8t., New York. 





ADVERTISEMENT CONSTRUCTORS. 


AIL-ORDER ADV’G written ong ya 
EUGENE KATZ, TZ, Boyce Bidg., 
P at Watertown, N. Y., th OT A pence - Sue 
one Eyes HERR ites ads, and 
does it well, too. 
DVERTISEMENTS, bookl procttiots, Potters, written 
and printed. GE AGENSELLER, 
Middleburg, Pennsylvania. — 
, “ease specials i in men’s wear 
mted in a convincing manner. 
HURLEY, 2403 Kenton 8t., ton St., Cincinnati, Uhio. 
A DVERTISEMENTS and ¢ and cuts, new daily. Re- 
tailers and bankers should use the best 
Moderate prices. ART LEAGUE, ee York. 
ENRY FERRIS, pont 
918-920 Drexel Building, Phitadeipe 
Adwriter. Gimbel, W 
Os forceful, ignited are the ads I aim 
rite—resu! Ate Can’t I write 
some for yout WILLA D, Box 162, Evanston, Ill. 
“3 ACK THE JINGLER’S” best of fads 
business ads, 
Of pith and point, for every use. 
His New York address is 10 Spruce. 
-LETTE to follow up inquiries, are in- 
F “dispensable Cur fe fee is $3 tach tor the Good- 
| iy = kind. Books “Shav- 
ings from an Ad. Shop.” free. rite ‘T E AD- 
SHOP, 69 Jefferson Ave., Jersey city Heights,N.J. 
P PERSISTENT PUBLICITY, 
PROPERLY PREPARED, 
PROVES PROFITABLE. 
POSTAL PRO ne 
257 Atlantic Ave., Boston, Mass. 


rite 








A™= 2 a KE, something. The sort of plain 

nspires ~ 5 ef in your business, 
Hara +. 3 hard work as 3 ven me the 
kpack and the “ know Sew. ” your assist- 
ance I could be of use to in’ preparing your 
advertising. JED SCAR 74 Halsey &t., 
Brooklyn, N. Y 


Aes RITERS and designers should use this 
column to increase their business. The 
price is - 10 cents a line, bein; e cheapest 
of any medium published considering circula- 
tion and influence. number of the most suc- 
cessful atari have won fame and fortune 
ug! use of this column. They 
smail and Kept at it. You may do like- 
wise. Adepeperders, PRINTERS’ INK, 10 Spruce 
St., New York 


DVERTISEMENT WRIT! WRITERS, 
ginners, will have an exce 


adwriter years of ord 
Write to-day WEIS 
Suite 008 BI B, Ligpineste Bi 
Phil hiladelphia. de-, 


THE NEXT TIME 
next time you find a won- 
‘ht not you u to get out = 


sing “ Something ”, Ww 


gues. Booklets, Evtee Lists. Fold- 
ers, Circulars, Cards and 8 lar 
Letters in OL wg : ewspaper, 
Trade Journal Advertisements ; in gazing Com 
mercial Literature in all of itsmany bi 

I take the en work of all suc! thin 
your hands, including the “ writing-up” o 
subject matter, often from the v: 


“ just what 
ble aes in i air, I send by ae 
ous lot of samples to suggest pos- 
tal card sent me In this ,ecuneren is a form of 
thrift dom secu ition from 
FRANCIS 1 I. MAULE, 
23. 402 Sansom Bt. 8t., Philadelphia. 


dering eiti 7 
e it mi 
thing new (an Adve: 
not heey met 

I make Catal: 
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THE COUNTRY PAPER. 


The average weekly editor usually has 
his all invested in his newspaper pro- 
perty. That investment generally repre 
sents from one to two thousand dollars. 
But it is worth more to the town than 
five times the amount invested in any 
other local enterprise. As a rule, the 
te er represents to the outside 
world the town itself. Poor Peper poor 
town, is the usual verdict. It is, there- 
fore to the interest of every town to 
support a good newspaper. ot through 
local pride alone, but for practical busi- 
ness reasons. A newspaper is constant- 
ly doing ten times as much for its town 
as it could ever hope to get pay for— 
more than it could charge for, if it 
would. The more prosperous a paper 
is the more it is abl@ to do. Show us 
a good weekly paper, full of live local 
ads, with a general circulation through- 
out the county, and we will show you an 
up-to-date, prosperous, progressive com- 
munity. And we will also show you a 
paper that is worth five times as much 
to that community every year as the 
editor manages to make for himself. 
Show us a community that persistently 
proceeds on the idea that the editor o 
the home paper can live on the “pi” 
that accumulates in the office; whose 
official bodies think it a waste of pub- 
lic money to throw him a bit of public 
printing occasionally at living prices; 
whose citizens have come to regard it 
as one of their inalienable rights to 
work him for long-winded obituary no- 
tices and “in memoriams,” with three 
inches of hymn-book poetry at the end, 
to say nothing of an occasional notice 
about a lost cow or some cotton seed 
for sale, and we will show you a com- 
munity that is living from hand to 
mouth and is always on the ragged edge 
of adversity. People ought to stop to 
think about these things. It is an im- 
portant matter. It is their own good 
that is involved—the welfare and pro- 
gress of their community; therefore of 
themselves individually. A local news 
paper is absolutely necessary to any 
community. It may be that the daily 
papers, with their larger news service 
and quicker facilities may have over- 
shadowed the weeklies; but the 
weeklies continue to fill a place that 
the dailies can never fill. If they 
keep the people of a community 
in touch with each other by giving 
them the news of their town and county, 
for that alone they are of value and are 
worth far more than the dollar a year 
that is usually charged for them. 
they merely chronicle the progress of 
the community and keep the local pride 
and progressive spirit aroused they are 
worth still more—far more in fact than 
the town ever spends on them. Bear 
this in mind: No merchant, no grand 
jury, no town council that spends every 
ear all that they can afford with the 
ome paper—whether that expenditure 
is actually necessary or not—makes a 
wiser, more profitable investment. They 
are not “giving” the home paper some- 
thing. On the contrary, it is onene 
every cent it gets and more—provid 
it is a paper that is worth picking up in 
the road. And if it isn’t that sort of 

» it is usually the fault of the 
town in which it is published.—Athantic 
Coast Lists. 





CATCH PHRASES. 
Worth wins. 
Purse pleasers. 
Wearable colors. 
Not hard to buy. 
Resistless reasons. 
Well worth while. 
Cash is our motto. 
+ Never sold for less. 
None know its equal. 
Purchased to please. 
Clean and charming. 
Sold so you can buy. 
The po of us both. 
Not a bad one here. 
A bargain collection. 
Cut in the cost price. 
Buying is a pleasure. 
Saving in every one. 
Counting the pennies. 
Spring serviceableness. 
Saved for this season. 
Things worth owning. 
Every stitch a bargain. 
Your pick for a nickel. 
See the real advantage. 
Join your friends here. 
Fun for the economical. 
The best of the buying. 
Easy on the pocketbook. 
Marked to a low margin. 
Higher quality than ever. 
Isn’t it the one you want? 
Charms for the particular. 
A_ bigger and better stock. 
We’ve plenty at this price. 
Solid worth at every turn. 
A full store of rare worth. 
Great values for little cash. 
The worth of the wearable. 
Always a strong attraction. 
Every article worth the cost. 
Makers of money for savers. 
Here’s health to your purse. 
You'll like any one of them. 
Get started on these fine ones. 
Creditable to own and to use. 
Early examples of excellence. 
Bring them back if not right. 
Friends praise our judgment. 
We picked a fine lot for you. 
Beautiful but more than that. 
A great place for good things. 
The things that make us friends. 
Come in for a fine opportunity. 
The worth is more than the cost. 
The place for thoughtful traders. 
We tell you just what they are. 
You'll be proud of the purchases. 
The place where the best is found. 
Stickers that are going to move. 
Things that we like to brag about. 
Marked to sell and bound to please. 
Look them over and pronounce your 
verdict.—Advertising World. 
—__+o+—___ 


ADVERTISE and hustle and you will 
keep busy. 





Displayed Advertisements. 


20 cents a line; $40 a page; 25 per cent 
extra for specified position—if granted. 
Must be handed in one week in advance. 
—___—K___——— 








ADVERTISING CUTS 
40 leading m tile 


and send for selected proofs. 
HARPER ILLUSTRAT- 
ING SYNDICATE, Colum- 
bus, Ohio. 





























PRINTERS’ INK. 


CANADA. 


Oaolan ADVERTISING is best done by THE 
DESBARATS ADVERTISING AG’Y, Montreal. 


New York Dramatic Mirror 


121 W. 42d &t., N. Y. Established 1879. 
Bas weekly every manager, actor, actress, 
trical employee and the great theatre loving 
otic e frsz town having theatrical interests 
fnthe See the line of representative com- 
pt tt now running in THE 
jounon. Rates and sample copies on request. 
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TO THE 


EVENING NEWS 


Published at BUFFALO, the American 
Newspaper Directory for 1903 gives a 
much higher circulation rating than is 
accorded to any other daily paper in 
New York State _— outside of the 
City of New Yor 














Ripans Tabules are the best 
dyepenate medicine ever made. 
hundred millions of them 
LW. been sold in the United 


illness arising from a disor- 
— aay conn is relieved or 

their use. As nearly 
— ilness Re from 


the stomac y be asse’ 
there is no sr of ill health That will not 
be benefited by the occasional use of a Ripese 
Tabule. One will Rencrally ve relief within 
twenty minutes. ians know them id 
for a of them. The —_ ane 
enough for an ordinary e Family 
Bottle, 60 cents, contains a household supply 
forayear. All sell them. 
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| The Most Popular Jewish Daily. 










Established 1887. 
Largest Circulation 


Reaches more homes than any Jewish 


newspaper, therefore the BEST advertis- 
ing medium. 


The Volksadvocat 
Weekly. 


The only weekly promoting light and 
knowledge among the Jews in America. 








M. & G. MINTZ, 


PROPRIETORS, 


132 Canal St., New York. 


TELEPHONE, 968 FRANKLIN. 










Circulation Books Open for Inspection. 











You'll Appreciate 
the Difference 


in the sales of your goods through- 
out Australia if you place your ad- 
vertising in the hands of 


The Australasian 
Advertising Co., ppy. 
Limited. 

They are the owners and lessees of 
Over Five Hundred 
a — oa and finely built Hoardings, con- 
ning 


500,000 Square Feet of 
Posting Space 
in Melbourne and suburbs 
Melbourne, the Federal Capital, 
is the | st and finest built city in the 
Southern Hemisphere. 
They have agencies in 
Every Part of Australia 


for Street, Railway, i Newspaper and 
Journal Advertising. They a their men 
all over Australia Samp! r De- 
uvering, ng, Bien Tackin; = Post eo i'Fence 

work is e for them to 
undertake, no order too smal) for them to 


GUARANTEED WORK and LOWEST RATES 
REGISTERED HEAD OFFICE: 
134-136 Flinders Lane, Melbourne 
Victoria, Australia. 

WM. KEMP, Mgr. and Sec’y. 
Deferqnese— anton Bank sania, 











Ltd., London and Mel 


Te ae acquainted with nice people in 
3 homes the service of a trusted 

riend to introduce you is most valu- 
able. That’s what these papers can do 
for you—introduce you to a lot of people 
in over 200,000 religious homes of differ- 
entdenominations. They have the entry 
into these homes as the favorite and only 
religious home weeklies of their several 
denominations in this rich locality. 








USINESS 
8 RINGERS 

















PUT THEM ON YOUR LIST. 
Age, Years, PHILADELPHIA. 
44 The Sunday-School Times 
72 The Presbyterian 
76 The Lutheran Observer 
55 The Christian Standard 
22 Baptist Commonwealth 
82 The Episcopal Recorder 
59 The Christian Instructor 
46 The Lutheran ? 
We Shall Be Pleased To Hear From You. 


THE RELIGIOUS PRESS ASSOCIATION, 








901-902 Witherspoon Bldg., Philad’a. 
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Ina Class oe 
By Itself. 


That’s the position occupied 
BY 


in one of the richest and most pros- i 
perous sections of the Keystone T he German 
State. 

1,000 Industrial Establishments 


employing 20,000 employees, Daily Gazette 


whose aggregate wages exceed 

$9,000,000 in a‘single year. 
THE At least 50,000 Germans 

Chester : Times, read it daily and read no other, 


because they cannot master 














OUR EXCLUSIVE 
FIELD, 


Southeastern Pennsylvania 


100,000 INHABITANTS, 









































has more than twice the circulation the English language. 
of any other Chester daily and - E 
covers this field thoroughly. Write Advertising rates on appli- 
for rates and other information. cation. 

CHESTER TIMES, The Philadelphia 
WALLACE & SPROUL, - - Pubs. 

CHAS. R. LONG, Business Manager. Cerman Gazette, 
F. R. NORTHRUP, 220 Broadway, 924 Arch Street. 

New York Representative. j] 
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THE CHICAGO 
Daily Drovers Journal 


FOUNDED IN 1873, 


has behind it thirty years of uninterrupted success and constant 
growth. It goes every day into the homes of over 35,000 of the 
most prosperous and progressive stockmen and farmers of the West, 
who are well-to-do, able and willing to buy. In 1902 more than 
$321,000,000 worth of live stock was sold in the Union Stock Yards 
of Chicago, and this money went into the pockets and added to the 
profits of the readers of THE DROvVERS’ JOURNAL. The circulation 
covers the Mississippi Valley States and the great West. As a me- 
dium for advertisers of farm machinery and implements, land, farm 
supplies and articles for household use, THE DRovVERS’ JOURNAL is 
especially valuable, as it is essentially ‘‘the farmers’ daily.’’ You 
cannot afford to overlook us if you want the farmers’ trade. Sample 
copies, rates and full particulars upon application to 


THE DROVERS’ JOURNAL, 
Union Stock Yards, ° : Chicago, Ill. 
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One of My First! 


OPPENHEIMER & CO., 312-322 Sycamore St. 
CINCINNATI, OHIO, June 27, 1903. 
Printers Ink Jonson, New York, N. Y. 
DEAR S1r:—We have lately been in receipt of Print- 
ers’ Ink, for which we find we are under obligations to 
ou. We appreciate this favor on your part and hope to 
be able to show you more substantial appreciation in the 
near future. We are pleased to say that we were among 
a very first customers. While we have probably not 
ught large quantities or sent you continuous orders, it 
was not because your inks were not always thoroughly 
satisfactory and absolutely as represented. Don’t need 
anything just now, but will be in the market for some tint 
colors soon. Wish you continuous success, and again 
thanking you for your favor. 
Yours truly, OPPENHEIMER & Co. 





Some time ago the above-named con- 
cern asked me to quote a price on green 
ink which they had previously bought 
from a competitor located in Cincinnati. 
I secured the order, and after the job 
was finished received the following tes- 
timonial : 


We inclose you samples of the work done with your green 
ink, and wish to say that although the inkmakers here said it 
was impossible to get a good green ink at the figure you quoted, 
we found that your ink was entirely satisfactory and did the 
work fully as well as the higher priced inks did before. If we 
had ordered about 75 lbs. of the ink instead of 40 lbs. we 
would have saved more money on the job, as we found our cal- 
culations were all wrong and we had to order some ink here 
for a portion of this work, although your lot was sufficient to 
finish all that portion which was run on coated paper. 

Very truly yours, OPPENHEIMER & Co. 


Send for a copy of my new book 
offering suggestions for troubles in the 
press-room. Address 


PRINTERS INK JONSON 
17 Spruce St. ~ a - New York 
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3 dozen Dailies 


NEW YORK HERALD—(Morning and Sunday) 
TIMES—(Morning and Sunday) 
WORLD—(Morning, Evening and Sunday) 
POST—(Evening) 

BROOKLYN EAGLE—(Evening and Sunday) 


ROCHESTER DEM. & CHRONICLE—(Morning and Sunday) 


BUFFALO NEWS—(Evening and Sunday) 
NEWARK NEWS—(Evening and Sunday) 
PHILADELPHIA RECORD—(Morning and Sunday) 
BULLETIN—(Evening) 
HARTFORD eae gprs 
PROVIDENCE JOURNAL—(Morning and Sunday) 
BULLETIN—(Evening) 
BOSTON GLOBE—(Morning, Evening and Sunday) 
TRANSCRIPT—(Evening) 
SPRINGFIELD REPUBLICAN—(Morning and Sunday) 
MANCHESTER UNION—(Morning and bvenings 
BALTIMORE NEWS—(Evening) 
WASHINGTON STAR—(Evening) 
ATLANTA JOURNAL—(Evening and Sunday) 
MEMPHIS COMMERCIAL APPEAL—(Morning and Sunday) 
NASHVILLE BANNER—(Evening) 
CINCINNATI TIMES-STAR—(Evening) 
CLEVELAND PRESS—(Evening) 
PITTSBURG PRESS—(Evening and Sunday) 
DETROIT NEWS—(Evening) 
TRIBUNE—(Morning except Sunday) 
CHICAGO ee Lg pate 
RECORD-HERALD—(Morning and Sunday) 
TRIBUNE—(Morning and Sunday) 
ST. PAUL DISPATCH—(Evening) 
MINNEAPOLIS TRIBUNE—(Morning. Evening and Sunday) 
PORTLAND OREGONIAN—(Morning and Sunday) 
SEATTLE TIMES—(Evening and Sunday) 
SAN FRANCISCO EXAMINER—(Morning and Sunday) 
CALL—(Morning and Sunday) 
LOS ANGELES TIMES—(Morning and Seadent 
KANSAS CITY STAR—(Evening and Sunday morning) 
INDIANAPOLIS NEWS—(Evening) 


GEO. P. ROWELL & CO., Advertising rr omey recommend advertisers to use 
ee daily papers dd. believe the list named above is as good a selection, so far as 
goes, as can be made. 

To illustrate the cost it may be stated that a twenty-four word “Want” ad- 
vertisement inserted five times in all the papers catalogued above would cost 
something more than $50. Anordinary 10-line advertisement, for a single insertion, 
would also cost something more than thesum named, even if continued every 
day fora year. As of three inches single column, in this small list of 
pers, would cost fully $60,000 for one year’s insertion. This to show 
sdvertising is not cheap: still old advertisers know that the papers are the 

ra 


cheapest 4 

GEO. P. ROWELL & CO. are glad to quote rates and receive and f 
advertisements for the papers named above and for all leading pewsny 
magazines. OFFICES, No. 10 SPRUCE ST., NEW RE. 
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